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EXCEPTIONAL
ADVENTURE
Camp Waldemar shared
by generations of girls

EMPLOYEE SPOTLIGHT
Robbins puts customers
and solutions together

BUILDING BUSINESSES

A faster internet grows the
economy job by job

INDUSTRY NEWS

Rural Connections
BY SHIRLEY BLOOMFIELD, CEO
NTCA–The Rural Broadband Association

Broadband drives
rural and urban jobs
With this issue’s focus on the impact of
broadband on jobs, I was reminded of a
report our Foundation for Rural Service
and the Hudson Institute released three
years ago. Entitled “The Economic Impact
of Rural Broadband,” this report estimated
the direct and indirect economic effects
of the rural broadband industry on gross
domestic product.
The report showed that rural broadband
companies like yours contributed $24.1
billion to the economies of the states in
which they operated. Even more interesting is the fact that $17.2 billion of that
total was through their own operations.
The rest, $6.9 billion, was through the
follow-on impact of their operations.
Those are impressive numbers under any
financial index.
Sixty-six percent, or $16 billion, of that
total economic impact actually flows to
urban areas. That means the U.S. jobs market needs rural broadband to remain strong
and healthy.
The impact of rural broadband goes far
beyond the service areas of rural telcos.
The study showed that the rural broadband
industry supported 69,600 jobs in 2015
— and I’m sure those numbers are even
higher today. These jobs not only come
from broadband providers themselves, but
also from companies that supply goods
and services to the industry. And more
than half of those jobs, 54 percent in fact,
are actually in urban America.
The truth is in the numbers. Rural
broadband creates jobs and helps drive our
economy — in rural and urban America
alike. 
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Fighting
robocalls
BY STEPHEN V. SMITH

TRACED Act would help stop
unwanted, illegal calls
Your phone rings. Even though
you’re in the middle of dinner, you
answer because the Caller ID information shows the call is coming from a
local number. Maybe it’s someone you
know.
“Congratulations!” the recorded
voice exclaims. “You have been
selected to receive a free cruise.”
You just answered one of the estimated 130 million automated calls
placed every day.
While there are legitimate uses of
autodialing, illegal robocalls have
become a plague that impacts everyone
with a phone. Lawmakers have worked
on the issue for almost three decades.
Yet despite laws and fines designed to
stop the practice, criminals — armed
with ever-advancing software and
technology — continue to find ways to
flood our nation’s phone network with
unwanted calls.
Earlier this year, Sen. John Thune,
R-S.D., and Sen. Ed Markey, D-Mass.,
introduced the TRACED Act, short for
Telephone Robocall Abuse Criminal
Enforcement and Deterrence Act. It
gives the FCC and other agencies more
power in enforcing existing laws governing robocalls.
“Unwanted robocalls that utilize
spoofed phone numbers or falsify
information are a problem in urban

and rural America alike,” says Shirley
Bloomfield, CEO of NTCA–The Rural
Broadband Association. She says the
TRACED Act “seeks to tackle this
problem while also recognizing the
transitions necessary to implement new
technologies and network connections
that will help achieve this goal.”
In March, the attorneys general of all
50 states, plus four territories, signed
a letter in unanimous support of the
TRACED Act, sending it to the Senate
Commerce, Science, and Transportation
Committee. A group of 10 U.S. senators representing several states and both
political parties later issued a press
release pledging their support for the
bill as co-sponsors.
“With bipartisan support growing,
the time to pass legislation to stop the
scourge of robocalls has come,” said
senators Markey and Thune in that
press release. “The groundswell of
support for our TRACED Act — from
state and territory attorneys general, to
FCC and FTC commissioners, to leading consumer groups, to major industry
stakeholders — shows just how much
the American people want Congress to
act to stop harassing robocalls.”
As of press time, the bill remained
in committee. Before becoming law, it
would require support by both houses
of Congress and the president. 

Attention local
business owners:

Hey

telemarketers:

MAKE SURE YOU FOLLOW
THE DO NOT CALL RULES

DO NOT CALL!

T

he Federal Trade Commission and the Federal
Communications Commission established a National Do
Not Call Registry. Joining this registry can drastically
reduce the number of telemarketing calls you receive.
JUST THE FACTS ABOUT DO NOT CALL:
• Once you’ve registered, telemarketers have 31 days to stop calling your
number.
• Register as many as three nonbusiness
telephone numbers. You can also register
cellphone numbers — there is not a
separate registry for cellphones.
• Your number will remain on the list
permanently unless you disconnect the
number or you choose to remove it.
• Some businesses are exempt from the
Do Not Call Registry and may still be
able to call your number. These include

It’s Easy!
Add your number to the

Do Not Call Registry

political organizations, charities, telephone surveyors and businesses with
whom you have an existing relationship.
Strict Federal Trade Commission rules
make it illegal for telemarketers to do any
of the following, regardless of whether or
not your number is listed on the National
Do Not Call Registry:
• Call before 8 a.m.
• Call after 9 p.m.
• Misrepresent what is being offered
• Threaten, intimidate or harass you
• Call again after you’ve asked them not
to

Register online at

www.donotcall.gov
or call 888-382-1222.
For TTY, call 866-290-4236.
You must call from the telephone
number you wish to register.

No matter if you’re a one-person
shop or a beloved company, local
business owners should remember
that National Do Not Call Registry
rules and regulations apply to you.
After all, you don’t want to upset a
loyal customer, or frustrate potential new customers, with unwanted
phone calls.
If you are a company, individual or
organization that places telemarketing calls, it is very important that
you familiarize yourself with the
operations of the National Do Not
Call Registry. Unless you fall under
one of the established exceptions,
such as telemarketing by charitable
organizations or for prior business
relationships, you may not make
telemarketing calls to numbers
included in the National Do Not Call
Registry.
For information regarding
National Do Not Call regulations,
visit the National Do Not Call Registry at www.telemarketing.donotcall.
gov. You can find the Federal Communications Commission and Federal Trade Commission rules governing telemarketing and telephone
solicitation at 47 C.F.R. § 64.1200 and
16 C.F.R. Part 310, respectively.
OFFICIAL NOTIFICATION:
The Do Not Call initiative, regulated
by the Federal Trade Commission
and the Federal Communications
Commission, requires telephone
service providers to notify customers of the National Do Not Call rules
and regulations. 
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Thank you for an opportunity
to serve

G

reetings, cooperative family! It has been one of the great pleasures
of my career to serve as your chief operations officer. As I look
ahead to my new role as your CEO, I am excited about the opportunities awaiting our cooperative. However, I would be remiss if I didn’t
take a moment to express my sincere gratitude to our recently retired CEO,
Alan Link.

CRAIG COOK

Chief Executive Officer

NOW, LOOKING AHEAD

On behalf of the employees of HCTC, I would like to express
our appreciation of Alan’s countless contributions. During his tenure, and thanks to the support of your board of directors, the cooperative embarked on a strategy of aggressive investments to deploy
fiber optics throughout our regulated network, greatly increasing
the availability of high-speed broadband services to even our most
remote members.
Likewise, investments were made in our deregulated territories,
such as our expansion into new areas of Kerrville, Fredericksburg
and Stonewall. Also, our complete fiber overlay of the city of
Sonora has been warmly received. Many other fiber deployment
projects are underway throughout our territory and will continue
through the remainder of 2019.

HCTC’s mission is “to be the premier provider of modern telecommunications and broadband services throughout our region.” We will continue our aggressive network expansion,
bringing fiber optic services to many more cooperative members and extending the reach of
our fiber backbone to improve broadband speeds available to members served with traditional
copper lines. As always, we will continue to evaluate, test and implement new network technologies that improve the lives of our cooperative members and further enable our business
customers to remain competitive in a global economy.
I also believe that what truly differentiates HCTC as a premier service provider is our dedication to our member-owners. I opened this column by referring to you as family. At HCTC,
we not only recognize and appreciate that you, our customer, are an owner of this cooperative,
but also think of you as part of our cooperative family. In the coming months, you will see a
new commitment to a customer service experience that exceeds your expectations. Improved
processes will address our overall efficiency in processing service requests while other
improvements will simplify your ability to interact with HCTC online. We will focus on your
satisfaction with our service delivery — from providing managed Wi-Fi services to reducing
the time necessary to upgrade existing services. And we will always do our best to resolve any
service issues you may have, the first time.
I am excited about the tremendous opportunities we have at HCTC. Not only is our service
territory in one of the most desirable locations of Texas, but this area has also experienced
strong growth in recent years with no anticipated slowdown. HCTC is well positioned to meet
the ever-increasing demand for broadband. But, we will not just wait for opportunity and
growth to knock on our door. We will continue to seek expansion of our deregulated territory
in an effort to provide broadband services to areas historically unserved or underserved with
broadband.
I am honored to serve you in this new capacity and look forward to working with our
employees and board to find new and innovative ways to improve our services and service
delivery while providing you customer service that is second to none! 
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HCTC is more than a provider of stateof-the-art telecommunications products
and services. We are a member-owned
cooperative with an elected board of
directors who govern our organization using
our bylaws, member input, and business and
industry conditions to guide their decisions.
We are proud residents of the communities
we serve, and we’re dedicated to not only
providing the best services possible, but doing
so in a way that is ethical, safe and productive
for our friends and neighbors. This institution
is an equal opportunity provider and employer.
Mission Statement: To be the premier
provider of modern telecommunications and
broadband services throughout our region.
Send address corrections to:
HCTC
P.O. Box 768 • 220 Carolyn
Ingram, TX 78025
Telephone: 830-367-5333
BOARD OF DIRECTORS
Kari Potter – 634 exchange
President
Randy MacNaughton – 562/589 exchange
Vice President
Kathleen (Kathy) Bohn – 324/995 exchange
Secretary-Treasurer
Willard R. (Randy) Bass – 238 exchange
Edward (Ed) Bastian – 367 exchange
James E. (Jim) Haynie – 640/866 exchange
Dorrie Cooper – 251/258/265/429 exchange
Linda Reagor – 232 exchange
Burt Seidensticker – 324/995 exchange
Stephen Stengel – 669 exchange
Robert (Bob) Trees – 367 exchange
Produced for HCTC by:

On the Cover:
Camp Waldemar has
provided summer
fun and lifelong
memories for
generations of girls.
The camp began
operating in 1926.
See story Page 8.

HCTC salutes rural volunteer
fire departments
HCTC recognizes that for many rural
communities, the local volunteer fire
departments provide the first line of
defense. Volunteer firefighters are local
people willing to drop their own work to
help a neighbor or a family member the
second their radio goes off. They even
put in hours of volunteer training so they
can provide the best assistance possible to
their community.
In the state of Texas, volunteer fire
departments make up about 76 percent of
the fire department services. These local
fire departments are significantly dependent on monies received from local fund-

raisers and donations. Faced with required
training and expensive equipment, medical supplies, vehicle fuel and repairs, and
even insurance, HCTC recognizes the
financial challenges our rural volunteer
fire departments are faced with each year.
Simply put, HCTC knows that members
of our local rural volunteer departments
represent the line between life and death
in our rural communities, ready to serve
24/7 for the safety of our family, friends
and neighbors. HCTC is honored to annually support 25 community volunteer fire
departments within our service territory.
HCTC salutes our first responders and

HCTC board members Ed Bastian and Bob
Trees present a donation of $1000 to Ray
Lynch, fire chief of the Ingram VFD.

local volunteer fire departments. Thank
you for your dedication and relentless
service to our communities!

Director nominations to open soon
The 2019 nominations for HCTC directors will open July 30, with
nominations posted by Aug. 23. Petitions for nominations are
due on or before Sept. 6. Qualifications and nominations for
directors can be found in the bylaws under section numbers 4.3
and 4.4. Bylaws are available online at hctc.net or in the back of
the May 2019 phone book.

Director Nominations
District 1A — Ingram
District 5 — Fredonia, Katemcy, Pontotoc and Streeter
District 6B — Comfort and Sisterdale
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CALLING ALL GAMERS, ONLINE SHOPPERS
AND SOCIAL MEDIA BUTTERFLIES!
HCTC needs great residential customer
stories for our new TV spot.
Submit a 30- to 60-second video of you and your family
telling us how you use HCTC to stay connected, and you
just might be chosen for our new TV production.
Send videos to HCTCCastingCall@gmail.com.

OFFICES CLOSED: HCTC offices will close on Monday, May 27, in observance of Memorial Day.
HCTC
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HEAD ’EM
UP, MOVE
’EM OUT
Visit Bandera,
Cowboy Capital
of the World

T

BY ANNE BRALY

here’s plenty of
cowboy in the DNA
of Bandera, Texas.
This is where cowboys once
gathered for cattle drives
down the Great Western
Trail. It’s where honky-tonks
became more than just places
for a cold beer and dancing.
The musicians that came out
of those old dives became
legends.

Oh, there are plenty of “pretenders” who come to play cowboy, visiting
Bandera General Store and walking out
with a 10-gallon hat atop their heads,
shiny new boots on their feet and an icecream cone in their hand. But that’s OK.
“Bandera is all about the cowboy
mystique,” says Patricia Moore, executive director of the Bandera County
Convention & Visitors Bureau. “We honor
our heritage.” Fittingly, if you take a
look at the town map, you’ll see that the
Medina River wraps around Bandera in a
horseshoe shape.

DINING BANDERA STYLE
Tourists mingle with townsfolk at
places like the O.S.T. Restaurant, which
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is nearly 100 years old. It’s a place where
you can sit on a saddle stool and chow
down on the biggest and best chickenfried steak in the Lone Star State. Tables
are available if your backside is a little
saddle sore. O.S.T., for Old Spanish Trail,
is a landmark diner. A covered-wagon
salad bar and the John Wayne Room with
its wagon-wheel chandeliers make you
feel home on the range. And so will the
down-home cooking.
Saddle up your ride and head on over
to the 11th Street Cowboy Bar for a
highfalutin’ night of music and fun. Steak
night is every Wednesday, a day when
the Texas-size grills on the deck are open
to all. Bring your own steak and cook it
yourself. The bar, which provides seasonings, plates and picnicware, will sell you a
side salad and baked potato.
The Backyard Bistro’s chef and owner,
Aaron Gonzales, serves big taste in a

small space. The menu features dishes
that are familiar, but with the kind of twist
only a talented chef can provide, such
as smoked pork brisket with a creamy
poblano, mushroom and black peppercorn
demi-glace. Kids are welcome, and there’s
a playground out back with picnic tables
for dining al fresco.
If you want a taste of culinary celebrity
in Bandera County, visit Mac & Ernie’s
Roadside Eatery in Tarpley, just 12 miles
south of the cowboy capital. The restaurant was featured on the premiere episode
of Food Network’s “Diners, Drive-Ins and
Dives.” If you’re there on a Friday night,
order the fried shrimp, or on Saturday, the
scallops. Otherwise, go for the famous
Cabrito burger. The restaurant is open on
weekends: Friday and Saturday for lunch
and dinner, and Sunday for brunch and
lunch. 

Dennis Allyn, sheriff with
the Bandera Cattle Company
Gunfighters, puts on a show.

SEE AND DO

WHERE TO STAY

The Natural History Museum: See every type of animal
you’d ever want to see, almost. It’s Juan Carlos Infante’s gift
to the city from his years as an international big-game hunter.
There are six realistic habitat dioramas that get you up close and
personal with the animals. Four are African dioramas, one depicts
Arctic animals, and another looks at mountains around the world.
The Frontier Times Museum: This is “a cabinet of curiosities,” says museum director Rebecca Norton. The museum is the
outgrowth of newspaperman and Frontier Times magazine publisher J. Marvin Hunter’s collection of anything and everything.
You can see a two-headed goat, a log from Bandera County’s first
log cabin, a framed print of the Mona Lisa and a charter issued
to the Bandera Temperance Society in 1879. “J. was a bit of a
celebrity — the P.T. Barnum of Bandera,” Norton says.

There are no large chain hotels, and the nearest of these are
about 20 miles outside town. What you’ll find in Bandera are
a number of bed-and-breakfasts, rental cabins, RV parks and
dude ranches, the latter offering an authentic experience — think
“Ponderosa” or “The Big Valley.” The ranches offer horses to
ride, chores to be done and meals gathered around the big table.
Here are some suggestions:
Diamond H Ranch B&B: Enjoy comfortable rooms with private baths at a former cattle ranch just 5 miles from downtown.
There are grills for cooking, but a full breakfast prepared by hostess Sharon Frazier and served in the kitchen buffet-style will get
your day started. Go tubing, swimming or fishing on the Medina
River bordering the property. Host Jim Frazier will pick you up at
the end of the line.
Dixie Dude Ranch: This is the real thing, a 725-acre working
stock ranch of longhorn breeders. There’s horseback riding, hiking and more. Enjoy cowboy breakfasts in the mornings, as well
as bonfires and cookouts at night. Bandera’s oldest dude ranch, it
began operations in 1937.
Flying L Guest Ranch: Dozens of huge suites, many with fireplaces, and Hill Country cuisine are the hallmarks of this popular
resort that offers horseback riding along San Julian Creek, hayrides, swimming, tennis, basketball and an 18-hole golf course.
Cabins: Visit www.banderaguesthouse.com, where you’ll find
a good choice of cabins of all sizes, such as Amah’s Cabin at The
Silver Spur Dance Hall Ruins. The old dance hall once hosted
some of the best country-and-western musicians, including Dolly
Parton, George Jones and Willie Nelson.

ENTERTAINMENT
“Music is part of the lifestream of the community,” Moore
says. Some of the top places to tap your toes are Arkey Blues
Silver Dollar Saloon, which is a smoky, below-street-level bar
and dance hall. Check out the table where Hank Williams carved
his name, and don’t be surprised if some familiar names and
faces appear in the bar as they roll through town. Live music also
plays at the 11th Street Cowboy Bar every Wednesday night and
on weekends. And the Wild Horse Saloon is the place where you
can be the star on karaoke Friday nights.
The Bandera Cattle Company Gunfighters: At high noon
on Saturdays, stand in the center of town and you’ll hear gunfire.
But don’t be alarmed. It’s just for entertainment. The faux shootout includes bad guys, the local sheriff and a Texas Ranger who
came to town to round ’em up. It’s more than just a show, though.
It starts with a lesson in gun safety.

ONLINE
For a complete list of places to stay, things to do, places to eat
and events, log on to www.banderacowboycapital.com.
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Texas
roots,
worldwide reach
Camp Waldemar creates
priceless memories, friendships
and self-confidence
BY PATRICK SMITH

G

irls at Camp Waldemar come from
across the globe to experience the
exceptional adventure of its oneweek or 30-day summer camps. Then, no
matter where they return to, they take a bit
of Hunt, Texas, home with them.
With nearly 900 campers each summer and a waiting list that’s
years-long, it’s hard to believe Camp Waldemar doesn’t advertise.
Instead, the camp relies on the abundant legacy of mothers and
grandmothers who want their girls to create the same memories
they did years before.
“If someone applied six or seven years ago, or even when they
were born, they’ll get in,” owner Marsha Elmore says. “But if
someone just applies this year, they have to get in line. If you
have a last-minute cancellation, they might get in.”
The camp itself isn’t the only part of the experience steeped
in a rich history. “I’ve been here for 22 years, and I feel like a
baby,” says George Anne Elmore, a camp director and Elmore’s
daughter-in-law. “A lot of women have worked here at the camp
for 50 years or more.”
What is it that’s so special? For each camper it’s different, but
there are common themes.
“Camp is so special in today’s world,” Marsha Elmore says.
“It’s filled with great life experiences. You live with somebody
that’s not your parents, and for weeks you have no phone and no
technology. You spend time writing a letter and talking to each
other. It’s so rare today.”
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Traditions established in 1926 by the camp’s
founder, Ora Johnson, are still held today by the
Elmore family. From left are Marsha Elmore,
owner and camp director; George Anne (G.A.)
Elmore, assistant director; and Teak Elmore,
business manager.

“I always ask girls what they like best,”
adds George Anne Elmore, who is known
to campers as G.A. “They love it that we
don’t have a phone, that they don’t have to
wear makeup and they can be themselves
here. They love spending time with each
other.”

HISTORY AND LOYALTY
First established by Ora Johnson in
1926, Camp Waldemar is now on its
fourth generation of girls. “Aunt Ora as
we call her was a very intelligent, liberated
woman. She wanted to establish what was,
in her mind, the best camp in the world,”
Marsha Elmore says. “Her vision for the
camp has really stood the test of time.”
Dale and Marsha Elmore bought
Waldemar in 1979. Many families live at
camp and work year-round to continue the
expectations and legacies of those who
came before them.
With Marsha Elmore’s guidance, her
family works to make the camp run like a
well-oiled machine. The team includes her
son, Teak Elmore, and his wife, George
Anne. The children of Linda Pipkin, who
is the sister of Marsha Elmore, also work
at the camp: Liz Pohl, equine director and
horseback instructor; Catherine Pickins,
assistant horseback instructor; and Laura
Pipkin, chef and director of food service.
The camp hasn’t lost its history, either.
“If someone calls and their granddaughter
is coming to camp, we say, ‘Do you want
us to look up your card?’ They’ll reply,
‘Oh there’s no way you have it. I came in
1932,’ and we tell them, ‘Your admission
card is right here to see,’” George Anne
Elmore says.
The girls at Camp Waldemar also
develop a deep loyalty to the camp and
to their “tribe,” selected by draw on the
camper’s first day. “There are people who
will tell their children that they want to
HCTC

be buried with their Waldemar blanket.
They’ll wear their Waldemar colors until
the day they die. We have a file of obituaries where they say, ‘Her fondest days were
at Camp Waldemar.’ It’s really special.”

ENDLESS ACTIVITIES, INCREDIBLE
BONDS
Whether you’re a first-time, 7-year-old
camper or a 16-year-old who returns each
year, there’s always something new to do
at Camp Waldemar — from horseback riding to canoeing, archery, soccer, softball,
riflery, golf, tennis, basketball, badminton,
swimming and more.
“Lots of girls, as in 98 percent, return
here year and year, then continue as
counselors,” says George Anne Elmore.
“Rarely do they not come back or not want
to come back.”
Unlike what many might expect, hamburgers or hot dogs are not the usual fare
on the menu at Camp Waldemar. Meal
preparation is overseen by a gourmet chef,
and girls are regularly served chicken,
shrimp, steaks, salad, vegetables, fresh
fruit and more.
Campers need proper nutrition because
their days are full and there’s no shortage
of responsibility. Everything from proper
table manners to cleaning and maintaining their cabins, or kampongs as they’re
called, is expected daily.
While many campers are from major
Texas cities, Camp Waldemar avoids pack-

ing a single kampong full of eight girls
all from the same big city such as Dallas,
Houston, San Antonio or Austin. Parents
want their daughters to learn from those
with different experiences and to meet
new people.
“They go on in life to be some of the
most incredible, responsible young women
out there,” George Anne Elmore says.
“We’ve seen it many times where the girls
end up going to college together and are
in each other’s weddings. The friends they
make here are incredible. It’s really neat
to see how the generations go on and on
because of their connections at camp.”
Raising almost a thousand girls and a
thousand different personalities each summer, Camp Waldemar and its counselors
hope each girl grows in self-confidence,
faith and love. “People think of camp
as tents and sleeping outside,” Marsha
Elmore says. “But this experience goes far
beyond what people expect.” 
May/June 2019 | 9

THE IMPACT OF BROADBAND: JOBS EDITION
Now
Hiring

Bringing Economic

HOPE
W

Broadband networks recharge
rural communities

BY JEN CALHOUN

hen Bud Layne
engineered a new
design for conveyor belts back in 1989, the
internet was hardly a thought
in most people’s minds.
Relatively few had heard of
it, and even fewer used it. So,
as technical as his Glasgow,
Kentucky-based company
may have been, internet access
didn’t matter.
“But all that’s changed. Today, the
Span Tech CEO and founder depends on
high-speed internet from his local rural
telecommunications cooperative to send
engineering design files across the world
in the time it takes to sip coffee.
Without that kind of access, Layne
couldn’t sell his conveyor belts to multinational food producers like Kraft. He
also couldn’t employ between 80 and
90 people in a town of less than 15,000.
“Every design layout we do has to be
redone, on average, five times,” he says.
“All this stuff moves back and forth digitally over our network. These are some
big drawings I’m talking about.”
Rural-based companies like Span
Tech are still an exception, however. The
U.S. Census Bureau’s 2016 American
Community Survey found that only 17
percent of businesses operate in rural
communities, defined as nonurban towns
of fewer than 50,000 residents and
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Juan Vasquez welds a
frame at the The Big Tex
Trailer manufacturing plant
headquarters in Mount
Pleasant, Texas.

sparsely populated regions. The number
of companies working in rural areas, however, could increase if high-speed internet
networks continue to appear in all regions
of the country.

GOING COUNTRY
Entrepreneurs are taking note of rural
success stories, according to a June 25,
2018, story from the business website
Fundera.com. Survey data from the 12
Federal Reserve Banks found that rural
communities outperform urban centers on
many metrics of successful entrepreneurship.

“Rural businesses are smaller and grow
more slowly, the data from the Small
Business Credit Survey shows,” the article
says. “But they’re also more likely to be
profitable than their urban counterparts
and have longer survival rates. Plus, entrepreneurs in rural areas have an easier time
getting business financing, which is an
important factor in scaling a business.”
Small and large companies have either
popped up in rural regions across the
country or, like Span Tech, stayed put
thanks to expanded digital access. One
example is Above All Aerial in rural
Minnesota. The company uses drone

Digital dollars

Plant Manager Kerry Whitaker,
left, and Josh Johnson, vice
president of operational
planning, at The Big Tex Trailer
manufacturing plant.

technology to help farmers across the
country scout crops and provide damage
assessment. Another is Big Tex Trailers,
based in Mount Pleasant, Texas. With
a workforce of about 2,000, it serves
clients throughout the United States and
as far north as Western Canada. Also, a
U.S. Army veteran turned his love of pop
culture into his business, Tennessee Toys
and Comics, in a town of about 5,000
people. Now, he sells to collectors around
the world.

THE HIGH COST OF DIGITAL DARKNESS
If high-speed internet access fails to
expand in rural areas, however, jobs and
the economy can’t grow, says Wally Tyner,
an agricultural economics professor at
Purdue University. Tyner is one of the
authors of a detailed 2018 policy brief
that shows the economic benefits gained
from installing broadband networks in
rural areas of Indiana. Through intensive
research, Tyner’s team found that the
economic benefits outweighed the costs of
fiber networks at a ratio of 4:1.
“I always like to ask my audience this
question when I’m presenting this policy
brief: ‘Is there anybody in this room who
thinks rural electrification was a bad
idea?’” Tyner says, referring to the Rural
Electrification Act of 1936 that offered
low-cost government loans to rural electric
cooperatives so people outside of the

nation’s cities could have access to safe,
reliable and affordable electricity.
The answer, Tyner says, is always no. “I
don’t care how conservative or how liberal
you are. No one will say it was a bad idea,
even though it’s the government getting
involved,” he says.
Without the initiative, large areas of the
country — as well as millions of people
— could have gone without electricity for
decades, leaving them literally and figuratively in the dark as their city-dwelling
counterparts progressed without them.
So what does this have to do with highspeed internet access? Everything, says
Tyner, who headed a detailed 2018 policy
brief that shows the economic benefits
gained from installing broadband networks
in rural areas of Indiana.
The Purdue brief found that if rural
communities can access the type of broadband networks available in larger cities,
there will be more jobs, more industry,
better education, more medical opportunities and a host of other benefits.
And while installation of this kind of
fiber optic equipment is expensive, the
result is that the fiber networks end up
paying for themselves many times over.
“Today, the economy runs on digits,”
Tyner says. “If you’re on the other side
of the digital divide, you’re up that creek
without a paddle. It’s really important for
rural areas to have.” 

It’s no secret that almost every
business and government entity
relies on high-speed internet.
Farms, manufacturing firms, schools
and cottage industries depend on
the internet for everything from
relaying and retrieving information
to marketing and sales. But highspeed internet also brings money to
local, state and federal economies.
The Hudson Institute, a research
organization, released a report in
2016 called “The Economic Impact
of Rural Broadband.” The report
found that rural broadband providers
across the country directly added
$24.1 billion to the states in which
they operated in 2015 alone. Of
this, $17.2 billion was through their
own operations and $6.9 billion was
through the follow-on impact of
their operations, the report says.

Economic effects of the
rural broadband industry
in Texas in 2015
DIRECT IMPACT

$1.3 billion
INDIRECT IMPACT

$719 million
TOTAL IMPACT

$2 billion
EMPLOYMENT

6,388 jobs
Source: The Hudson Institute’s “The
Economic Impact of Rural Broadband,”
2016.
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Hello, Anthony Robbins

Retail sales consultant connects with customers
BY JOHN CLAYTON

A

nthony Robbins
arrived at HCTC
nearly four years ago
with a sales background and
a penchant for fixing most
anything.
Now, he’s combining those two things
as a retail sales consultant with HCTC,
putting local customers together with the
services that are best for them. “It’s about
helping people find solutions for what they
need,” Robbins says.
Those needs are constantly evolving,
he says. HCTC is evolving, too, with
high-speed fiber internet, security systems,
home and business telephone, computer
repair, and IT solutions as part of its service and product lineup.
“I usually inquire about what the customer is using our services for, and that
gives me an idea of what products are
going to be best for them,” Robbins says.
“I’ve learned that most people are starting
to use the internet more and more for different reasons. People are doing a lot more
streaming online and need internet connectivity that requires higher bandwidths.”
Most internet customers want faster
speeds, a need Robbins, an avid video
gamer, understands. Though he plays a
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variety of PC-based games, he knows
online speeds are essential to online-based
gaming. “Online gaming doesn’t take that
much bandwidth, surprisingly,” Robbins
says. “It’s about speed and depends on the
‘ping’ that communicates back and forth
between players. A faster ping means an
online game runs smoother.”
While he enjoys video games, Robbins, 28, says some of his other interests,
such as woodworking, are more artisan in
nature. “I’ve got my workshop, and I’ve
got my tools,” he says. “I’ve got everything I need to get started, I just need to
get in there and organize it. I tend to take
on too many projects at one time, and I get
more started than I get completed.”
He says he wants to start some small
woodworking projects at first and see if
they sell locally at swap meets and other
outlets. “My parents were homeowners, so
I learned how to work on things growing
up,” Robbins says.
Robbins, a 2010 graduate of Tivy High
School in Kerrville, came to HCTC from
a “do-it-all” position at an office supply
chain. While there, he also met his wife,
Joy, whom he married in 2017. The two
were co-workers. “We met in February
2015, and we became friends working
there. Both of us were leaving at about the
same time, and that’s about the time our
relationship took off,” he says.

He says he is part of a great team at
home and at HCTC, where the retail sales
department works cohesively with other
departments and employees throughout
the cooperative.
“We’ve got a great team of people over
here,” Robbins says. “Everyone is really
knowledgeable and always helpful when
there’s something someone needs to know
how to do. And it’s not just the retail
sales department. It’s across the whole
company. If you have a question, you can
usually find someone who can get the
answer.” 
HCTC

TECH TIPS

Is your Wi-Fi slowing you down?

A minor adjustment could be the answer

Kerry Sutton

YOU’RE INVITED!
WHAT: Lunch & Learn
WHEN: First Wednesday of
each month
TIME: Noon-1 p.m.
LOCATION: HCTC
Community Room
PHOTOSHOP SERIES
MAY TOPIC:
Digitizing old photos
JUNE TOPIC:
Restoring old photos
JULY TOPIC:
Being creative with
Photoshop
AUGUST TOPIC:
Managing online photo
galleries

DEVICE OF THE MONTH

If you’re ready to take
the plunge into a mesh
network, try Google Wifi.
It works with your current
modem and provides a
consistently fast signal.
It also automatically
uses the least-congested
channel and the fastest
band for your devices.
Its cloud-based security
keeps itself updated, and
you can control who uses
your network, as well as
when the kids can use it,
through an app. A single
unit is recommended for a
small home, while a threeunit kit can cover a home
of up to 4,500 square feet.
Starts at $99 MSRP.
HCTC

H

as this ever happened to
you? You’re on the couch
ready to enjoy your new
ultra-high-definition television, or
by your computer set to download
a large file, or you’re simply on the
porch trying to read on your tablet
and … it’s … all … so … slow. You
have fast internet service, so what
gives? In many cases, it comes down
to your router and how well the
Wi-Fi signal is reaching your wireless devices.
If you’re running into this problem, or just want
a little extra speed out of your connection, here
are a few tips that can help.
THE RIGHT SPOT: Location, location, location is not only the No. 1 rule in real estate, but
it’s also first when it comes to getting the most
out of your router. Ideally, a router should be
close to all your internet-connected devices
because the signal strength diminishes as distance increases. Also, obstacles such as walls or
even doors can cause interference. The router
should be positioned near the center of the house
and as high as possible since radio waves travel
best downward and laterally.

Depending on the layout of your home or where
your data connection is physically coming into
the house, an ideal router location may not be
practical. But even small changes can help, such
as putting the router on a high shelf or moving it
from behind the TV or out of a cabinet. Also, try
to keep your router away from common sources
of interference, such as computer wires, wireless
phones, microwaves, power cords and baby
monitors.
FIDDLE WITH IT: If your router has antennas, they are not for show. Move them around
and see if they affect the signal strength. If the
router doesn’t have an external antenna, then
it is inside. If that’s the case, try rotating the
router to find the best signal. Another trick is
the old computer standby of rebooting, which
also works for routers.
USE A RANGE EXTENDER: If no flipping,
moving or fiddling improves the connection,
you may need to buy a range extender or create
a “mesh network.” Plug an extender into an
outlet between your router and the area you
need to reach. For a larger home or property,
a mesh network may work best. While an
extender simply rebroadcasts the signal it
receives from your router, a mesh network’s
devices communicate with each other and act
as individual wireless routers to provide better
coverage. 
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SOUTHWEST KITCHENS

Bratwurst and Beyond

Fredericksburg, Texas, is a
mecca for lovers of German food

F

redericksburg. The name alone conjures up visions of Germany, and
the Texas Hill Country town does
not disappoint. Stand at one end of Main
Street, and you may feel as though you’ve
jumped through the looking glass right
into the heart of Bavaria. The Western
architecture may not exactly fit the bill,
but the restaurants certainly do: Altdorf
Biergarten, Der Lindenbaum, Otto’s
German Bistro and more.
But it’s not just the local eateries that
offer a taste of Germany. The kitchen of
Fischer & Wieser offers a German cooking class where students learn to make
flavorful dishes, such as the ever-popular
jaegerschnitzel.
“The tricky part is that, no matter how
many heat levels and cooking times we
give you for the schnitzel, each cook has
to learn to produce that lovely golden
brown on his or her own stove, learning
their own way to reach schnitzel nirvana,”
says John DeMers, director of culinary
hospitality at the Fredericksburg-based
company that specializes in sauces of all
kinds.
DeMers says most students are surprised
to see how easy these things are to make
“and, frankly, how much better they taste
when not subjected to the shortcuts and
compromises of high-volume cooking,” he
says. “Every cuisine on earth is best made
in a home setting.”
But why German? What’s the popularity? It all comes down to America’s love
of pork.
“I think a lot of people like the way
German food is so pork-centric,” DeMers
says.
Several forms of pork are on the class
syllabus. There’s Black Forest Salad using
Black Forest ham, and, of course, bacon is
included in dishes such as German potato
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BLACK FOREST SALAD
Dressing:
1/4 cup port wine
1/4 cup Fischer & Wieser Texas
		 German Fig Mustard Sauce
		 Salt and pepper, to taste
Salad:
1 (10-ounce) package cubed
		 butternut squash
6 pitted Medjool dates
1/4 pound German cambozola
		 cheese (a cross between
		 gorgonzola and brie)
3 slices Black Forest ham, sliced
		lengthwise
2 cups spring mix
1 cup broccoli/carrot slaw mix
1/2 cup roughly chopped walnuts

Chef John DeMers often
leads cooking classes in the
Texas Hill Country.

salad and the sauce for the schnitzel.
Some say German food is bland and
fattening. In this day of dietary restrictions, fat is off the table for many. But
with a few minor adjustments, such as
using olive oil rather than lard, and adding
bolder flavors, German recipes can be
modernized to make them more palatable
and healthful.
“I think we have to eat with our bodies in mind — not just sometimes, but
always,” DeMers says.
FOOD EDITOR
ANNE P. BRALY
IS A NATIVE OF
CHATTANOOGA,
TENNESSEE.

Combine the port and mustard in a
saucepan and simmer gently over
medium heat for 2-3 minutes to remove
the alcohol taste. Then, turn off the heat.
Taste and season with salt and pepper, if
desired. Set aside.
Heat oven to 350 degrees. Toss the
squash and the dates in about 1/4 cup of
the dressing. Then, spread on a baking
pan and roast in the oven until squash
is tender and lightly caramelized, 12-15
minutes. Let cool.
Slice open the cooled dates and, using a
spoon or your fingers, stuff with cheese.
Wrap dates with ham. Combine spring
mix with slaw in a mixing bowl and toss
with about 1/2 the remaining dressing.
Divide this over 6 small salad plates.
Top with butternut squash, sprinkle with
walnuts and set a stuffed date on top.
Drizzle with remaining dressing. Serves 6.

GERMAN POTATO SALAD
6 slices thick-cut bacon, diced
1 red onion, diced
3/4 cup cider vinegar
1 tablespoon champagne honey
		 mustard (preferably Fischer &
		Wieser)
1/4 cup canola or olive oil
		 Salt and black pepper
3 pounds new potatoes, cooked and
		cubed
8 green onions, thinly sliced
1/4 cup chopped parsley
Cook the bacon in a large pan until
crisp, rendering the fat; drain on paper
towels. Add red onion to bacon fat and
cook until lightly caramelized. Carefully
add vinegar and mustard, cooking about
2 minutes more. Whisk in oil, and season
with salt and pepper. Add potatoes
along with the bacon, green onions and
parsley. Serve warm. Serves 8.

JAEGERSCHNITZEL
1 (1 1/2-pound) pork loin, cut
		 into 6-ounce slices
1 cup all-purpose flour
1 tablespoon salt
1 teaspoon black pepper
1 teaspoon garlic powder
1 teaspoon lemon pepper
1 teaspoon paprika
1 egg
1/2 cup milk
2 teaspoons beer mustard, such as
		 Fischer & Wieser Brat Haus Beer
		Mustard
1 cup bread crumbs
1/2 pound bacon, diced
1/2 cup diced yellow onion
2 cups sliced button mushrooms
1 cup spaghetti sauce, preferably
		 Mom’s brand
1/3 cup red wine
		 Olive oil for frying
2 cups beef broth
2 tablespoons butter, softened to
		 room temperature
2 tablespoons chopped fresh parsley

Between pieces of plastic wrap, pound
the pork slices until they are 1/4-inch
thick. Mix the flour in a bowl with the
seasonings. In a separate bowl, combine
the egg with the milk and mustard.
Place the bread crumbs in a third bowl.
Take each pork slice and dredge in the
flour, shaking off excess, then coating
in the egg mixture and finally covering
with crumbs. Set on a baking sheet until
all pork is ready for cooking.
Cook the bacon until crisp in a large
pan; drain on paper towels, then
crumble the bacon. Using the bacon
grease, lightly caramelize the onion. Stir

?

in the mushrooms and cook until tender.
Add the spaghetti sauce and wine. Cook
until reduced and thickened. Then add
the beef stock and reduce again. Add
crumbled bacon. Season to taste with
salt and pepper.
Heat olive oil in a large skillet and
cook pork evenly, about 5 minutes on
the first side and then 3-4 minutes
on the second, until golden brown.
Remove pork to a platter. Stir butter
into the sauce until it’s melted. Cover
pork schnitzels with sauce and serve
sprinkled with parsley. Serves 4-6. 

Where to find Fischer & Wieser
The location of the Fredericksburg-based company is
1406 U.S. Highway 87. Or, shop online at www.jelly.com.
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