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BELIEVE TO
ACHIEVE
Schreiner University
has an esteemed
heritage

HOPE OF THE HORIZON
Christian Women’s Job Corps
makes a difference

SHAPING A GENERATION
Broadband educates
tomorrow’s workforce

INDUSTRY NEWS

Rural Connections
BY SHIRLEY BLOOMFIELD, CEO
NTCA–The Rural Broadband Association

Program helps
small telcos with
cybersecurity
Our lives are impacted in countless
ways by broadband internet access. With
such connectivity, however, comes threats
that must be guarded against, including
cyber-attacks targeting network operators.
Local, community-based providers such
as your telco do a great job protecting
against cyberattacks, despite not having the
resources of the big, nationwide companies.
But there is more we can do, and NTCA
is excited to work with our members and
the Department of Homeland Security
on the Cyber-Threat Information Sharing Forum for Small Network Operators.
While there are other programs for sharing
cyberthreat information, these generally do
not meet the unique needs of small telcos.
Our pilot program provides a trusted
environment for small network operators
to share information about cyberthreats,
vulnerabilities, best practices and mitigation activities. Further, it is bolstered by
connections to network defenders across
the globe, including federal resources.
During this summer’s pilot phase,
participants exchanged information via a
variety of online platforms, participated
in weekly virtual meetings to share cyber
intelligence and heard from guest speakers. They also collaborated with their peers
and received daily open-source and weekly
technical reports created by NTCA’s pilot
support team.
This is yet another example of how
local telcos like yours all across America
are working together to ensure you have
the best broadband experience possible in
today’s connected world. 

Home prices boosted
by faster internet
BY NOBLE SPRAYBERRY

A

ccess to speedy internet service increases the market value of homes,
according to a first-of-its-kind study reported online by the Daily
Yonder.com.
The study evaluated 887 “remote rural” counties, which are those not adjacent
to a metropolitan area. And it evaluated data such as median housing value, housing characteristics, income growth, employment and more.
Speeds of 25 Mbps or less can make a dramatic difference in overall home values. A 10% increase in the percentage of residents with access to at least 200 Kbps
— far slower than the speeds now offered by many rural telcos — would raise the
average housing value by $661.
“These may not seem like massive numbers, but when applied to the average number of households in each county, they add up to significant increases in
property values, which would likely have meaningful impacts on county property
tax collections,” wrote the study’s authors, Brian Whitacre, of Oklahoma State
University; and Steven Deller, of the University of Wisconsin-Madison.
The authors pointed out additional benefits of increased broadband adoption,
including residents who become more civically engaged, reduction of social isolation and even income generation. 

BY T H E N U MB E R S :
BROADBAND IN RURAL REMOTE COUNTIES

94%

of the houses had
access to download speeds of
200 Kbps.

9%

had access to
1,000 Mbps.

63%

had access to 25 Mbps,
the FCC’s definition of
broadband.

38%

had access to
100 Mbps.

6%

,
on average, of houses
had no fixed internet
availability beyond
dial-up.

Source: “Broadband’s Relationship to Rural Housing Values,” a study by Steven Deller and Brian Whitacre
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Be aware
A dose of skepticism
and care will foil
phone and online
scammers

H

elpful pop-up messages frequently
appear on computer
screens, including weather
notifications, news alerts or
reminders to update software.
Not all pop-ups, however,
are benevolent. In fact, some
consumers have learned
tough lessons about trust in
the digital age.
The Federal Trade Commission (FTC) describes one
form of grift as “tech support
scammers.” A pop-up window
appears on a computer screen,
complete with well-known
technology company logos
and a phone number for help

solving a problem with a
balky operating system, computer virus or similar woe.
The end goal for these
scams is to have someone
wire money or to provide gift
cards to the scammers. And
the pitches and patter from
the scammers are polished
— people are fooled. There
are many variations, including offers to help someone
recover a refund.
Fraud is certainly not limited to computers. Telephone
scammers target the elderly
with phone calls in which
the scammer pretends to be
the grandchild or another

relative. The scammer may
even claim to be a lawyer
or police officer, increasing
the urgency, according to the
FTC.
The scammer paints the
picture of an urgent situation, asking for money to be
sent immediately through a
service such as UPS, whose
terms and conditions for use
state that it does not agree to
ship cash. As a result, UPS,
which does work with law
enforcement on such cases,
is not liable for the loss, says
Matt O’Conner, senior manager of public relations for
the company. 

TIPS FOR AVOIDING FAKE EMERGENCY SCAMMERS
If you receive a call you suspect
is a fake emergency scam, follow
a few simple steps toward safety.
Check out the claim by looking up the phone number of the
friend or family member the
scammer claims is in need. Call
that person, even if the scammer
requested that you do not.
Do not pay. Anyone who
requests you to wire money,
send a check, overnight a money

order, or pay with a gift card
or cash reload card is always,
always, always a scammer. These
payment methods are nearly
untraceable.
If you sent money to a familyemergency scammer, contact
the company you used to send
the money and tell them it was
a fraudulent transaction. Ask to
have the transaction reversed, if
possible.

Please report such calls or messages to FTC.gov/complaint.

TIPS FOR AVOIDING
TECH SUPPORT
SCAMMERS
PHONE CALLS: If you get
a phone call you didn’t
expect from someone
who says there’s a problem with your computer,
hang up.
POP-UPS: Do not act
on pop-ups appearing
on your computer that
request you to call a
number. Real security
warnings and messages
will never ask you to call.
WEB-BASED ADS: If
you’re looking for tech
support, go to a company you know and trust.
Scammers will try to
trick legitimate websites
into posting ads for
bogus companies.
For additional tips,
or if you feel you’ve
been scammed, visit
consumer.FTC.gov and
search for tech support
scam.
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FROM THE CEO
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Our cooperative mission
gives us purpose

B

usiness gurus often urge executives to ensure the company they’ve been entrusted to
lead is “mission-oriented” or “mission-focused,” and that the organization’s mission
should drive progress and establish values.
“A mission statement is not something you write overnight,” said
famed organizational thinker Stephen Covey. “But fundamentally,
your mission statement becomes your constitution, the solid expression of your vision and values. It becomes the criterion by which you
measure everything.”
If experts like Covey turned their attention to communications
cooperatives like HCTC, I believe they would be pleased to see that
the mission of our cooperative remains such a focus of what we
do daily. At HCTC, our mission is “To be the premier provider of
modern telecommunications and broadband services throughout our
CRAIG COOK
region.”
Chief Executive Officer
With October being National Cooperative Month, it’s an important
time to celebrate that mission and our unique legacy as a cooperative.
HCTC was founded more than half a century ago by local people
who wanted to bring a modern communications network to our area. These bold, forward-thinking people were not telecommunications experts or even the sort of business gurus I mentioned
earlier. They were, however, people dedicated to our community. People determined to open
opportunities for their friends, families and neighbors. People committed to building the foundation that our region needed to thrive.		
The convictions they held when they formed our cooperative live on today as the foundation
of our mission. And taking a page from the business experts, we use that mission to drive our
progress and establish our values.
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HCTC is more than a provider of stateof-the-art telecommunications products
and services. We are a member-owned
cooperative with an elected board of
directors who govern our organization using
our bylaws, member input, and business and
industry conditions to guide their decisions.
We are proud residents of the communities
we serve, and we’re dedicated to not only
providing the best services possible, but doing
so in a way that is ethical, safe and productive
for our friends and neighbors. This institution
is an equal opportunity provider and employer.
Mission Statement: To be the premier
provider of modern telecommunications and
broadband services throughout our region.
Send address corrections to:
HCTC
P.O. Box 768 • 220 Carolyn
Ingram, TX 78025
Telephone: 830-367-5333

Another favorite idea among the business experts is that businesses must continually move
forward to avoid falling behind. I think there’s a lot of truth to this, but I also think it’s important
to let the Cooperative’s mission drive that progress.
Delivering the best possible communications and broadband service to residents in our region
is what drives us to work hard every day. This is why we continue to invest heavily in our network construction efforts to push fiber closer to all of our customers.
At the same time, it’s also important for our mission to provide perspective for our progress.
If we overextend our resources, we put our future in jeopardy. And if our future is put into question, so are the communications and broadband services on which many in our community rely.
Rest assured that as we move forward, we do so with our mission in mind.

BOARD OF DIRECTORS
Kari Potter – 634 exchange
President
Randy MacNaughton – 562/589 exchange
Vice President
Kathleen (Kathy) Bohn – 324/995 exchange
Secretary-Treasurer
Willard R. (Randy) Bass – 238 exchange
Edward (Ed) Bastian – 367 exchange
James E. (Jim) Haynie – 640/866 exchange
Dorrie Cooper – 251/258/265/429 exchange
Linda Reagor – 232 exchange
Burt Seidensticker – 324/995 exchange
Stephen Stengel – 669 exchange
Robert (Bob) Trees – 367 exchange

ESTABLISH VALUES

Produced for HCTC by:

DRIVE PROGRESS

A cooperative telco has a different set of values than a publicly-traded company like the big
corporate providers that dominate our industry. Those providers exist to improve their stockholders’ position and are driven by Wall Street’s quarterly performance measurements. This is
why, in most cases, those big, corporate providers only build and upgrade service in profitable
metropolitan markets. That profit-driven mission defines their values as a company.
HCTC is different. Since our cooperative was founded to improve the quality of life in the
areas we serve, we are focused on bettering our community. This means taking care of our
customers and employees, providing world-class services that enable our customers to stand
on equal footing with those living in metropolitan areas and to empower the residents of the
communities we serve to compete on a global stage. This means we value the relationships our
cooperative has with other organizations. And above all, it means we value the opportunity to
continue meeting your communications and broadband needs today and in the future. 
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On the Cover:
The main entrance
to Schreiner University in Kerrville where
students ‘enter with
hope.’
See story Page 12.

HCTC members to vote on proposed bylaw amendments
Two bylaw amendments have been
proposed for the consideration of HCTC
members during the 2019 election.
Proposed amendments No. 1 and No. 2
have been brought forward by the HCTC
board of directors to provide clarity to
existing processes.
Following are the proposed amendments.
Note: For your reading ease, the
language to be added is italicized.
Language to be stricken is indicated by a
strikethrough.
PROPOSED AMENDMENT NO. 1
That the first sentence of ARTICLE I,
Section 1.1, Eligibility, be amended as
follows:
1.1 Any eligible person, firm,
association, corporation, or body
politic or subdivision thereof
will become a member of HILL
COUNTRY TELEPHONE COOPERATIVE,
INC. (hereinafter called the
Brandon Becker
and Tyler Barnes
of our Frio Canyon
Exchange.

“Cooperative”) upon receipt
of telecommunications and or
information services (hereinafter
referred to simply as “services”) from
the Cooperative.
REASON FOR PROPOSED AMENDMENT:
This amendment clarifies that upon
receipt of either telecommunications
or broadband (internet) services
(information services), the customer
shall become and/or remain a member
of the telephone cooperative with full
voting privileges and rights on any matter
that may come before the membership.
PROPOSED AMENDMENT NO. 2
That ARTICLE I, Section 1.6, Definition and
Classifications, be amended as follows:
(a)(2) Providing a continuing
periodic telecommunications
revenue stream for the Cooperative.
The Board will determine under rules
of general application the types and

amounts of revenue streams or the
types and amounts of membership
that give rise to the privileges and
obligations of membership.
REASON FOR PROPOSED AMENDMENT: This
amendment clarifies that membership in
HCTC is not affected nor contingent on
the method of revenue stream.
Members will also vote on director seats
unless the district is uncontested.
Directors seeking reelection are:
• Robert “Bob” Trees, District 1A — Ingram
• Dorrie Cooper, District 5 — Fredonia,
Katemcy, Pontotoc and Streeter
• Burt Seidensticker, District 6B —
Comfort and Sisterdale
Ballots will be mailed no later than
Sept. 17, with results to be announced at
the next annual membership meeting on
Oct. 7.

That’s so sweet!

HCTC will hold its annual customer appreciation day, also known
as Cookie Day, on Wednesday, Oct. 16. HCTC employees will deliver
delicious gourmet cookies to members as a way of saying thank you
for choosing HCTC as their technology provider.

Sharing Success
Since 2012, HCTC has participated in the CoBank Sharing
Success program, which provides matching grants to deserving nonprofits in its service market. Through this program,
HCTC has supported libraries, first responders and community
programs. For 2019, the recipients of $5,000 each from the
Sharing Success program and the projects funded were: Frio
Canyon Emergency Medical Services, for a new ambulance;
the Leakey Independent School District, for increased campus
security; and the Hill Country Youth Ranch, for programs at the
Big Springs Ranch for Children.
“HCTC is honored to help support these wonderful community organizations, and the CoBank Sharing Success program
allows us to assist in greater ways than we could by ourselves,”
HCTC CEO Craig Cook says.
HCTC

Receiving checks from the Sharing Success program were, from left, Chris
Yeschke, LISD superintendent; Vicki Goeble, LISD principal; Ed Mack, FC
EMS president; Jimmie Walker, FC EMS board member; Tim Campbell, Big
Springs Ranch representative; and Linda Reagor, HCTC Board Member.
September/October 2019 | 5

TRAVEL

Taking ‘City Farmhouse’
BY JOHN CLAYTON

B

efore an alphabet soup of cable
television channels like HGTV
and DIY began delivering tips and
advice for home decor and remodeling,
Kim and David Leggett were finding dusty
treasures and building their City Farmhouse brand.
That part of the business — the hunt for
the rusty and the rustic — has remained the
same for the Leggetts since they started the
business 25 years ago in Franklin, Tennessee. But City Farmhouse evolved as trends
changed, venturing into “pop-up fairs”
and “pop-up shops,” terms now part of the
lexicon as antiques and decor items move
beyond the four walls of the traditional
retail space.
“The pop-up fairs and pop-up shops are
becoming a popular way all across the
U.S. for people to sell all kinds of things,”
Kim Leggett says. “It’s not just relating
to antiques. They’re extremely popular in
New York and California, where people are
selling everything from jewelry to fashion.”
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on the road

The Leggetts began their City Farmhouse Pop-Up Fairs in 2012 in Franklin.
Shoppers and vendors from across the
country have attended. In 2017, the
couple licensed City Farmhouse fairs in
Baton Rouge, Louisiana, and Medina,
Tennessee.
While Kim Leggett has been putting
her touch on her own City Farmhouse
brand for more than two decades, her
fingerprints are now all over a series of
Country Living Fairs.
As program director for the 2019 fairs,
sponsored by the popular Country Living
Magazine, Leggett is coordinating presenters for the main and kitchen stages.
“The goal is to bring Country Living
Magazine to life,” Leggett says.
“Visitors will learn from top-notch
influencers in the industry, while enjoying
vendors with antiques, home decor, food,
crafts, clothing — everything you might
see in an issue of Country Living Magazine.” 

Kim and David Leggett
have curated the City
Farmhouse style for over
two decades.

A family business by the book
Kim Leggett says the pieces she discovers,
buys and sells can come together to create a
home that makes memories. “We don’t always
know the whole story behind a piece, but when it
goes to another home, it becomes part of another
story, and we have that going forward,” she says.
To Leggett, connections between past and
present are at the essence of what has become the
“city farmhouse” style of decor, which she promotes with shows and her Franklin, Tennesseebased business.
She authored “City Farmhouse Style,” a 2017
book about a design movement that features
urban homes decorated in farmhouse style. The
work includes photography by Alissa Saylor.
“Farmhouse style is time-tested. It has staying power. You can bet the farm on it,” writes
Country Living Editor-in-Chief Rachel Hardage
Barrett in the book’s foreword.
A love for antiquing and decorating is part
of Kim Leggett’s family heritage. “My grandmother, who raised me, and my aunt — she was
at our house all the time — went to auctions and
local flea markets like the ones in every little
small town,” she says. “So you could say I was
raised in the business. My grandmother wasn’t
actually a seller, but she would buy things, and
when she got tired of something, she would sell it
to a neighbor.”
Leggett was hooked, going to the auctions and
first buying “blind boxes” filled with surprises.
“There would just be all kinds of interesting little
things in the box,” she says. Soon enough, she
began buying with purpose, teaming with her
husband to create City Farmhouse and applying
knowledge gained through the years to bring a
country style into households across the country.

CITY FARMHOUSE AT THE COUNTRY LIVING FAIRS
Sponsored by Country Living Magazine
The first fair this year was in Rhinebeck, New York. The final two 2019 events
are set for Columbus, Ohio, Sept. 13-14 and Atlanta, Georgia, Oct. 25-27.
In addition to hundreds of vendors from more than 25 states, this year’s
fairs will feature a City Farmhouse Pop-up SHOP. This special section of the
Country Living Fairs will include unique finds from the Leggetts, along with
curated sellers and popular vendors from other City Farmhouse events.

“People in farmhouses were very eclectic,
especially people who didn’t have a lot of
money,” Leggett says. “They used whatever
they could find, and maybe there was a craftsman in their backyard who was a cousin or a
neighbor and they could make some wonderful
things inexpensively.”
Leggett has introduced these relics — and
their stories — to cabins, cottages, mansions,
homes of celebrities and even restaurants across
the country. From national design awards to
features in national magazines, Leggett is recognized for her passion and efforts in sharing a
decorating style that connects people with the
past while writing a new story for their future.

Other antique events

ANTIQUING ROUND TOP AND SURROUNDING AREA
This Texas event increases the tiny hamlet’s population
of 90 exponentially as thousands from around the
state and nation descend for the spring and fall dates.
Round Top’s 2019 Fall Antiques Week is set for Sept.
30-Oct. 5. You can find City Farmhouse at Booth BD1
at the Marburger Farms Antique Show in Round Top. It
happens in the spring and fall, Oct. 1-5 this year.
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TECH TIPS

Back-to-school tech
Kerry Sutton

YOU’RE INVITED!
WHAT: Lunch & Learn
WHEN: First Wednesday of
each month
TIME: Noon-1 p.m.
LOCATION: HCTC Community
Room
SEPTEMBER TOPIC:
Personalizing your TV
streaming
OCTOBER TOPIC:
Bake me a Raspberry Pi
computer
NOVEMBER TOPIC:
Best tech gifts for
Christmas

CONNECT YOUR TECH

y
Your devices for back-toschool learning are more
powerful when they are
connected to a reliable
Wi-Fi network.
Contact HCTC and
ask about options for
extending broadband
internet service
throughout your home
with Wi-Fi.

8 | September/October 2019

Find the right tools for you

T

echnology can’t answer those age-old
questions that come up this time of year
— “Is it back-to-school time already?”
and “What happened to summer?” — but it can
make the transition from carefree idling to hitting the books a little easier.
Here are three software and portable hardware combinations students can use in their
classwork and beyond.

ELEMENTARY OR MIDDLE SCHOOL
While
younger
students can
benefit from a
laptop, most
of them are so
familiar with
mobile devices
that a tablet
with a little
more power
can offer the perfect choice. It’s hard to rival
the Apple iPad for ease of use and a polished
user experience. There are several models,
ranging in size from the iPad mini’s 7.9-inch
display to the iPad Pro’s impressive 12.9-inch
screen. A traditional iPad, starting at $329, is a
good choice for this age range.
With tablet in hand, kids can use a variety
of age- and grade-appropriate apps, such as
Libby. Available free from the App Store and
on Google Play, Libby is a neat mix of old
and new that allows kids to borrow any of the
thousands of e-books and audiobooks available at their local library. Students with a
library card can sample any available books,
download them for offline use and keep track
of their reading history.

HIGH SCHOOL
Much like in the tablet department, it’s hard
to beat the ease of use offered by an Apple
device. The new MacBook Air model provides good computing power at a reasonable
price, starting at $1,199 with a 13-inch Retina
display and 128 GB of storage. Chromebooks,

available at a
range of prices
and specifications, can also
offer affordable
options.
As for
software, a
must-have
is Microsoft
Office. Yes, Google offers a similar program
suite on the cloud, but you can’t beat the
style and functionality offered by the bundle
of productivity applications. Office has you
covered whether you’re writing an essay in
Word, making advanced spreadsheets in Excel
or preparing history presentations in PowerPoint. A subscription to Office 365 for use
by one account across a variety of devices —
including Macs — PCs, tablets and phones, is
$69.99 a year. Students are eligible for a fully
functional free version. All they have to do
is visit www.office.com and provide a school
email address.

COLLEGE
As students go away to college, they may
not want to lug along the family PC. But if
they miss the computing power of a desktop,
and their game consoles, they can substitute
both with a gaming laptop from Alienware.
Fully loaded at $2,199, the R5 model comes
with a 17-inch display, an Intel Core i9 processor, a GTX 1080 graphics card, 32 GB of
RAM, a 256 GB solid-state drive and a 1 TB
hard drive.
While the R5 can handle any game thrown
at it, it’s also ideal for Adobe’s
Creative Cloud membership. At
$19.99 a month for the first
year and $29.99 after that,
subscribers have access to a
suite of Adobe’s image and
video editing tools,
including
Photoshop. 
HCTC

Ending cycles of abuse and addiction
Women find new directions and meaning
BY JOHN CLAYTON

A

s second acts go, Ann Buck’s has
proven to be as rewarding as her
first.
Buck, a former music and women’s
pastor in Tulsa, retired to Kerrville, but
the change didn’t take. After a short
break, she became executive director of
the Christian Women’s Job Corps of Kerr
County, beginning a second career aimed
at helping women with precious few
places to turn.
The organization provides job and
life skills training. “These women are in
need,” Buck says. “Not only financially,
but spiritually, professionally and personally.”
Buck, who took over as executive
director nine years ago, says 430 women
have completed the organization’s
12-week semesters, which take place
twice a year for 12 to 14 “interns” in each
session. The curriculum includes business
ethics and etiquette, character development, parenting skills, women’s health,
interview skills, Bible study and healthy
relationships.
Buck says one in three girls in the state
of Texas has been molested by the age

Models show off
new fashions during
CWJC's annual
fundraiser style show.

HCTC

CWJC Executive Director Anne Buck
speaks to the audience at the annual
fundraising event.
Courtney Ayayla arranges
clothes in The Free Boutique
where ladies can come and
shop for items they need for
job interviews and workappropriate attire.

Tanya Jansen and KimKae
Brown attend job training
course in QuickBooks.

of 10. “So many times, they begin selfmedicating,” she says. “They don’t seek
counseling, and they end up with legal
issues.”
Others come out of abusive relationships, Buck says, and some simply find
themselves divorced and entering the
workforce for the first time without
marketable job skills. But regardless of
their pasts, all the women who enter the
program are treated the same. “We have
licensed counselors on call,” Buck says.
“And we teach a life skills class each
semester.”
The program is open to women over the
age of 18, so it has served teens as well
as women in their 50s and 60s. “Some-

times, we have a mother who graduates,
and then a daughter wants to go through
the course. We can see what we call the
ripple effect,” Buck says. “We want them
to find out where they can succeed. We
ask them, ‘What did you dream about
doing when you were a little girl?’ We
want them to find that again.” 

CWJC of Kerr County
1140 Broadway, Kerrville, Texas 78028
Phone: 830-895-3660
Email: cwjc@ktc.com
Applications for the program can be
downloaded at cwjckerrcounty.org.
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THE IMPACT OF BROADBAND: EDUCATION EDITION

ONLINE
opportunities
Broadband internet takes education to another level

T

omorrow’s workforce may appear
very different from today’s due to
an expected increase in the number
of science, technology, engineering
and math jobs. And the market for jobs
requiring more education than a high
school diploma but less than a college
degree is also expected to grow.
But with the opportunities a changing
workforce represents, challenges also
appear. Fast broadband internet services,
however, can help by providing rural communities access to the educational tools to
make those career paths a reality.
A report by NTCA–The Rural Broadband Association found that improved
access to broadband internet allows communities to better provide critical training.
Many small, rural communications providers offer fiber-based broadband services
that can support distance education, and
many also work closely with educators
and industry to develop opportunities for
students to acquire STEM — science,
technology, engineering and math — and
middle-skills jobs.
Students like Nathaniel Treadaway
develop skills that increase economic
opportunities in rural areas through worktraining programs, apprenticeships and
classroom instruction. Treadaway grew up
in Kuttawa, Kentucky, with aspirations to
teach music. But after studying music education at the University of Kentucky for a
short time, he quit. “I decided the teaching
field wasn’t for me,” he says. So he started
working at a bank.
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He soon realized the need to combine
technology and his job, and he decided to
go back to college. He enrolled at West
Kentucky Community and Technical
College in Paducah to pursue an internet
technology degree. He got an internship at
a major Paducah corporation that provides
customer network support, and now he
works there full time while continuing his
education online. He expects to graduate
this year.
At 29, Treadaway is part of a growing
number of students attending college while
continuing to work. “This is a rural area,
and I’m thankful we have these opportunities,” he says. “It’s vital for those of us
who want to stay here.”
West Kentucky Community and Technical College continues to address the problem of young people across rural America
leaving for the bigger cities. “In the past,
some of the younger generation felt like
they had to leave the area to make a good
living and raise their families, but they’re
itching to come back,” says David Heflin,
vice president of academic affairs at the
college. “We want to find employment that
can provide that opportunity for them. We
can’t allow the ‘brain drain’ to continue
taking our kids from this area. We have
to provide opportunities so they have a
reason to stay.”

DISTANCE LEARNING
Broadband internet leads the way in the
industrial revolution, and it’s a driving
force in education and jobs. Not only does
broadband impact technology in jobs, but
also manufacturing plants often rely on
high-tech tools such as robots and cobots,
which are computer-guided devices that
assist a person. Partnerships among industry and educators are a growing trend to
ensure that schools are offering courses
that meet the requirements for these and
other jobs.
Using technology to partner with other
high schools and postsecondary institutions, high school administrators can create programs that help students prepare for
guided postsecondary education, according
to the report. Partnerships with other area
institutions can help students prepare for
regional job markets.
For rural community colleges, distance
education plays a big role. Often, there’s
not enough enrollment to support a local
classroom, and online classes can fill a
gap. It’s a growing trend. At Collin College in Texas — with locations in Frisco,

McKinney and Plano — online classes now account
for about 40% of the enrollment.
When Glenn Grimes, a Collin College professor of
computer science, first started teaching 17 years ago,
all the classes were face to face. “Back then, people
didn’t have the bandwidth necessary to drive the audio
and video needed to do online classes,” he says. Students now have the ability to pick and choose topics they
wish to study from campuses all over the world. “It’s a
huge benefit for students,” Grimes says. “It gives them so
many more options.”
Rural broadband providers are playing vital roles,
leveraging their networks and working closely with local
educational institutions, the NTCA report states. Rainbow
Communications of Hiawatha, Kansas, provides fiber connectivity to Highland Community College, the oldest college
in the state.
The network allows the school to offer numerous courses
at various sites. Career and technical education courses at
HCC include building trades and medical coding. The college
also supports the agricultural industry through such courses as
precision agriculture and diesel mechanics, areas of study which
are necessary as farms increasingly rely on precision agriculture
that blends traditional mechanical equipment with analytical tech
and GPS-guided systems.
In Brainerd, Minnesota, Consolidated Telecommunications Co.
works with Bridges Career Academies & Workplace Connection,
which brings together high schools, local colleges and businesses
to provide career guidance and training. The effort focuses on
building local career opportunities.
Nex-Tech in Lenora, Kansas, works with local charitable
foundations and public utilities to support high school and college
internships. Students earn at least $10 per hour and are offered
technical and nontechnical career experiences in areas like agriculture, economic development, automobile restoration, medical
services, computer technology, art, banking, legal and others. 

Broadband and its
impact on education
• Youth who live in areas with broadband are found to
have earned higher scores on college entrance exams
such as the SAT or ACT.
• More than 70% of NTCA–The Rural Broadband Association
members can provide 25 Mbps and higher broadband to
their customers.
• A 2005 study found no significant difference between
the writing skills of on-campus and off-campus students
utilizing distance learning.
• Distance education can help address the lack of
specialization possible in small, rural schools that can’t
provide as broad a range of courses as larger schools
because of affordability or demand.
• Distance education can also assist in early college
attendance for high schoolers, particularly in rural areas
that lack resources to support the increased expenses of
college.
• Broadband-enabled distance education allows all
eligible students who have access to broadband to
participate.
• Distance education can also provide flexibility for
working students and accommodate ongoing family
obligations.
Source: Rural Broadband and the Next Generation of American Jobs, a
report of NTCA–The Rural Broadband Association.
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THE IMPACT OF BROADBAND: EDUCATION EDITION
Architectural details grace the
Schreiner University campus.

Growing Schreiner
University offers
opportunities for future
BY JOHN CLAYTON

F

rom its Texas Ranger roots to
its Presbyterian bent, Schreiner
University has always been a
uniquely Texas institution, and it continues
to be a monument to the state’s spirit.
To Schreiner University President Charlie McCormick, at least part of that combination means judging potential students on
grit as well as grades.
“We believe in the message that is
carved into our front gate: ‘Enter with
Hope.’ While there are thousands of
higher education institutions in the U.S.,
most of them are caught up in a race to be
the most prestigious,” McCormick says.
“Each year, they are trying to recruit the
most exclusive group of students based on
standardized test scores and high school
GPAs. Good scores and good grades are
wonderful, and we are proud of the many
Schreiner students who arrive on campus
with very high marks. But Schreiner has
long believed — and continues to believe
— that things like grit and resilience and
drive are even more important. We are
looking for students with those qualities.
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We believe that in the educational environment that Schreiner provides, such
students can thrive to such an extent that
they will be competitive with any graduate from any college or university in the
nation.”
Schreiner’s founder, Texas Ranger Capt.
Charles Schreiner, began building the
university in 1923 on land in Kerrville that
he donated, along with an endowment. It’s
home to about 1,400 undergraduates — a
number school leadership expects to grow
to more than 2,200 over the next four
years. A majority of Schreiner’s student
body comes from within a 150-mile radius
of Kerrville. The school has been affiliated
since its opening with the Presbyterian
Church and the Presbytery of West Texas.
McCormick says the expected growth is
part of the plan for the university’s future.
“Schreiner intends to continue to grow its
overall enrollment, and we will grow our
staff and faculty,” he says. “Careful planning in the past has placed us in a position
where our facilities can accommodate
this growth for the next several years.

Schreiner’s faculty and administration
will continue to evaluate its curricular and
cocurricular offerings to provide students
with the wisdom, skills and experiences
they need for their first job — and the
third.”
Schreiner University is named
after Texas Ranger Capt.
Charles Schreiner.

HCTC

Undergraduates at Schreiner can pursue
any of 27 majors and 23 minors. The
school also offers master’s degrees in
business and education.
But many Schreiner students are pursuing more than just academic degrees, and
they arrive at the Kerrville campus with
hopes for a better life. U.S. News & World
Report recently named Schreiner as one
of the top five schools in the nation for
social mobility. To school administrators,
that means simply that Schreiner is living
up to its mission as a beacon of hope for
the Texas Hill Country. “Since its founding, Schreiner has always been a place of
opportunity,” says Mark Tuschak, university vice president of student recruitment,
external relations, marketing and communications. “Influencing social mobility is
the latest manifestation of that value: By
attending and graduating from Schreiner,
our students have the opportunity to live a
better life than their parents.”
McCormick says the unexpected ranking is confirmation for the direction Schreiner has always taken. “This was external validation for what many of us knew
— the value of a Schreiner education is
clear and present. It has been a part of the
American dream that our children will
have better lives than their parents had. At
Schreiner, this dream is coming true for
students — especially for students who
come from low-income backgrounds.”
Diana Comuzzie, the university’s health
professions program developer, says
Schreiner is special because of the caring
environment it creates for its students.

Schreiner facts

Schreiner operates freshman campuses
in Brownsville, Mission and El Paso.
Students who enroll at those campuses
can complete their freshman years with 30
hours of credits debt free before arriving
as sophomores at the Kerrville campus.
The university offers 27 four-year
undergraduate majors and 23 minors as
well as master’s programs in education
and business.

HCTC

“Every employee at Schreiner who has
been here for any extended period of time
knows deep in their heart that there is a
student who walked across the stage at
graduation because of something they did
to help them in their journey,” Comuzzie
says. “It could have been a connection to
an employer. It could have been an internship. It could have been an intriguing
discussion in class, or it could have been a
listening ear and a shoulder for crying. It
could have simply been a kind word on a
particularly hard day. The employee won’t
brag about it, but they know they changed
a life. That’s what we do — we transform
lives. It is sacred and noble work, and it is
our joy to do it.” 

The Mountaineers compete at the
NCAA Division III level, fielding men’s
and women’s teams in basketball, cross
country, golf, soccer, track and field,
and tennis. There’s also a men’s baseball
team and women’s teams in volleyball
and softball. Other sports include esports,
bass fishing, cycling, competitive cheer,
wrestling, riflery and shooting.
In 1923, what was then called

Schreiner Institute became affiliated
with the Presbyterian Church through
the Presbytery of West Texas. Schreiner
currently has an enrollment of just over
1,400 students. That number is expected to
grow to more than 2,200 students by 2023.
The student-to-faculty ratio is currently
13-to-1.
After opening as a male-only school,
Schreiner became coeducational in 1932.
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SOUTHWEST KITCHENS

The heat is on

B

arbecue is
a regional
thing. In the
South, it’s all about
the butts. Head to the
Midwest, and you’ll
find brats on most
every grill. But visit
Texas, and you’ll find
it’s all about the brisket, says master of the
pit Jessie Miranda.

Miranda, general manager
of Hays County Bar-B-Que,
says it’s the cow that defines
barbecue from the Lone Star
State — not only the brisket,
but ground beef, beef ribs and
other bovine cuts. Just follow
the smoke signals coming from
the massive eatery’s four oversized smokers, each measuring
30 feet long and 6 feet deep.
They roar to life on Monday
mornings and keep smoking all
week long, producing briskets
with the perfect bark, ribs that
are fork-tender and sausages
with an incredible, smoky/
spicy bite.
Committing himself to a
life of ’cue is a dream come
true for Miranda, who hasn’t
always been a full-time
smoker. Before starting at
Hays County Bar-B-Que, he
worked in construction and
indulged in his passion in his
spare time, making barbecue
for the masses on the competition barbecue circuit. His team,
S&S Pit Crew, has competed
in the San Antonio Rodeo
14 | September/October 2019

The land where
brisket rules
Jessie Miranda takes a brisket from one
of the massive smokers at Hays County
Bar-B-Que in San Marcos, Texas.

barbecue event, the Houston
Rodeo, the Laredo Big Bad
BBQ Cook-Off and others
around the state. They’ve
brought home a few ribbons
along the way, but now that
Miranda’s been at the restaurant full time for six years, he
competes “whenever there’s
time.”
Miranda met Michael
Hernandez while buying wood
for S&S. Hernandez owns
Hays County Bar-B-Que with
his wife, Asenette, and before
long they offered Miranda the
job that now has him overseeing quality control, customer
service and a team of three
employees who are in the pit
with him. Post oak is the wood
of choice for both competition
and in the restaurant. The fact
that it grows best in dry soil

makes it plentiful in Texas.
“And it’s a mild wood that
produces smoke that doesn’t
overpower the meat,” Miranda
notes.
Brisket is customers’ top
choice of the meats served at
Hays County Bar-B-Que, and
it’s also Miranda’s favorite.
The briskets smoke for 20 to
24 hours, and the cooks stay up
all night with them. The results
are obvious in appearance,
taste and texture. The outside
should have a crisp, blackened
bark, while the inside should
be tender enough to cut easily
without shredding. And the
taste? Heaven.
“The key to good brisket is
low and slow — over low heat
for a long time,” Miranda says.
Like many pros and backyard grillers, Miranda is

self-taught, but he follows the
example his fellow grillers
set. Miranda says working for
Hernandez has also increased
his knowledge of barbecue.
Hernandez put the restaurant
on the map, making it one of
Texas Monthly’s top 50 places
for the best barbecue in Texas.
And for a state the size of
Texas — where the heat is on,
’cue is king and barbecue restaurants line the roads — that’s
no small feat.

FOOD EDITOR
ANNE P. BRALY
IS A NATIVE OF
CHATTANOOGA,
TENNESSEE.

ALL-PURPOSE RUB

This is the recipe Jessie Miranda uses in
competition for ribs and chicken.
1 pound kosher salt
2 tablespoons coarsely ground black
		pepper
2 tablespoons garlic powder
2 teaspoons crushed red pepper flakes
1 tablespoon cayenne pepper
Combine ingredients and store in airtight
container. Allow rub to remain on ribs and
chicken for several hours before smoking.

CHERRY GLAZE

This glaze is perfect for grilled chicken
and ribs.
1/2 cup brown sugar
1/2 stick butter, melted
2 tablespoons cherry puree (see note)
Combine ingredients with a stick blender
and brush on ribs and chicken near the end
of smoking.
Note: Miranda gets his cherry puree from
the H-E-B store in San Marcos.

ARMADILLO WRAP

This is a variation of a recipe that was a
winner for the S&S Pit Crew in a Cook’s
Choice category. The recipe is easily
doubled, tripled, etc., to serve a crowd.

Turn on the
heat

1 ripe avocado
1 (1-inch-square) block sharp cheddar
		cheese
1 teaspoon barbecue dry rub
6-8 ounces ground beef
4-5 strips bacon
		 Barbecue sauce

A good test for gauging the
readiness of your coals is to
place your hand about 5 inches
over the prepared coals, palm
facing down.

Cut avocado in half, remove seed, then
remove skin from each half. Place the block
of cheddar cheese in the cavity of one
of the halves, then sprinkle with about 1
teaspoon of barbecue rub. Place the other
avocado half on top. Flatten the ground
beef into a large patty and wrap it around
the avocado to cover completely.
Wrap the beef-covered avocado with
strips of bacon, then place on a prepared
grill over indirect heat. Add wood chips to
the coals, if desired. Smoke the avocado
for about 45 minutes or until the bacon is
golden-brown and crispy. Then, brush with
your favorite barbecue sauce and smoke
over indirect heat for another 15 minutes.
To serve, cut the avocado in half crosswise.

gg If your hand can bear the
heat for more than 11
seconds, the temperature
is generally somewhere
between 225 and 250
degrees. This is the perfect
heat for low and slow barbecuing or smoking briskets
and ribs.
gg When you can hold your
hand over the coals for just
6 to 7 seconds, your coals
have reached medium heat,
which is between 325 and
375 degrees. At this point,
the coals are ready for
turkey, chicken and other
food that is best cooked over
indirect heat. The heat level
enables them to develop just
enough crust on the outside
while gently cooking them
thoroughly on the inside at
an even rate.
gg If you have can only take
the heat for 4 to 5 seconds,
it means your coals are
burning around 375 to 450
degrees, perfect for cooking
burgers, fish and big slices of
vegetables.
gg Finally, if you can only
withstand the heat for 1 to
3 seconds, that means your
charcoal is at high heat —
450 to 650 degrees — ideal
for thin vegetables and
meats like steaks and pork
chops that need to form
crusts in seconds. 
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REMEMBER TO VOTE!

Ballots will be mailed no later than Sept. 17

