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PAINTING
THE TOWN
Students and HCTC work
to brighten up Comfort

BUILDING
CONFIDENCE
Art2Heart helps kids reach
for their dreams

CONNECTING CREATIVES

Artists and artisans unite
through broadband

INDUSTRY NEWS

Rural Connections
By SHIRLEY BLOOMFIELD, CEO
NTCA–The Rural Broadband Association

Here’s to hope
in 2021

T

he pandemic has made it clear that
every American needs broadband
to thrive. We need it for work,
for school, for health. And we need it for
accessing government services, for growing businesses and for building communities. If there is a silver lining to 2020,
which was a hard year for so many, it’s
that more people are now acutely aware of
the essential nature of broadband services.
The new year brought new challenges,
many of them playing out at our Capitol,
a building I’ve had the honor of visiting many times to talk to members of
Congress about the need to support broadband for all of America. But I choose to
have hope that better angels of our nature
will guide us to rebuild, and I believe
NTCA and our members have an opportunity to help that rebuild with the work
that we do supporting broadband connectivity and other critical services for rural
communities.
The hard-working members of NTCA
have made so much progress in the past
decade toward solving the rural broadband
challenge. There is much work yet to do,
but I have hope in the progress they are
making. Through federal and state funding
programs, coupled with local investments
by providers themselves, we are on our
way as a country to connecting everyone.
There is a day in our future when we
can say that everyone who needs or wants
a broadband connection has access. That
day is coming, sooner than later. I have
hope. 
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How fast is broadband?
Industry leaders encourage the FCC to
reconsider the definition of ‘broadband’
By STEPHEN V. SMITH

We as a nation need to rethink what is
considered true broadband connection
speeds. That’s the message telecom
industry leaders recently sent to the
Federal Communications Commission.
NTCA–The Rural Broadband
Association joined with the Fiber
Broadband Association in sending a
letter to the FCC in December addressing the definition of broadband. The
letter came as the FCC prepares its next
report to Congress on the state of broadband deployment in America.
For the past five years, the FCC has
considered any connection speeds of
25 Mbps download and 3 Mbps upload
to be the benchmark for broadband.
“By any measure, this benchmark does
not reflect what American consumers
need today, let alone tomorrow,” wrote
NTCA CEO Shirley Bloomfield and
Fiber Broadband Association President
and CEO Gary Bolton.
In urging the FCC to redefine what
speeds are considered broadband,
Bloomfield and Bolton wrote that
“while all Americans would be best

served by the Commission adopting
a gigabit symmetric benchmark …
it should at least raise the minimum
broadband performance benchmark for
the Sixteenth Broadband Deployment
Report to 100/100 Mbps.”
Raising the definition, a benchmark
that impacts funding decisions and
technology choices, would put the
country on a path toward ensuring all
Americans have broadband access that
actually meets their needs, the letter
states. With millions of people using
broadband at home to work, participate
in school and attend doctor appointments, broadband has become essential
to everyday life.
Bloomfield and Bolton further
concluded that redefining broadband
would allow the FCC to “keep pace
with broadband service that Americans
both need and want,” while providing
“a benchmark the Commission can
then use to ensure that we build our
networks right the first time by driving
investment in future-proof broadband
infrastructure.” 

To hear an interview with Gary Bolton on this and
related topics, visit www.RuralBroadbandToday.com,
or search for “Rural Broadband Today” on your favorite
podcast app, Spotify or Amazon Music.

The price of entertainment

C

onsumers can tap into a rushing
stream of content delivered across
devices ranging from TVs to
smartphones. Sports, news, movies, comedies, dramas, music — the list of options
is seemingly endless.
But there is a cost. And for many consumers that price increases each spring.
If you have it handy, take a moment to
review a bill for your TV programming
from three years ago. Compare it to today,
and in most cases the difference is obvious
— television programming is pricier.
The increases are not limited to traditional cable TV providers either.
Streaming services have seen prices spike,
too. When Google launched YouTube TV,
the monthly price was about $35. Now, it’s
$65.
In cases such as Google, as well as
other providers, adding new, desirable
content channels helps drive the increases.
For traditional networks, investment in
higher-quality programming has become
essential to compete with streaming services like Netflix, Amazon and HBO Max.
Those costs are then passed on to cable
providers and their customers.
But more content is not always the root

cause of the higher prices. In fact, for
many providers, such as the rural communications companies serving much of
America, the increasing cost of content is
an annual struggle to hold prices down.
It’s not a push to increase profits, and their
efforts to control prices illustrate the give
and take behind what you see on your bill.
For these companies, only a small portion of a monthly television subscription
fee goes to personnel costs, equipment
upgrades and tasks such as equipment
maintenance. So, where does all the
money go?
Much of the cost is wrapped up in
agreements allowing TV providers to
bring content to you. Networks like ABC,
NBC, CBS and Fox regularly renegotiate
these agreements. In many cases, these are
annual negotiations.
A 2019 analysis of cable TV rates by
Consumer Reports found that while advertised rates generally increased by 3% to
4% annually, fees for the major networks
and channels airing live sports climbed
between 8% and 10% each of the
previous four years.
How are those rates determined?
Essentially, the TV provider must pay

networks a fixed fee for each subscriber
of the service. But each year there are
fewer traditional TV subscribers to carry
that load. In 2020 alone, about 6.3 million
people dropped their cable or satellite TV
service, according to investment research
firm Moffett Nathanson.
Without an expanding subscriber base to
offset these increasing costs, TV providers
often pass the expense on to consumers
in the form of fees added to advertised
prices, according to the FCC’s 18th
Annual Video Competition Report.
When it comes to these hidden costs,
there is one bright spot for consumers. The
Television Viewer Protection Act passed at
the end of 2019 requires cable and satellite
companies to disclose the total monthly
price of subscribers’ TV bills, including
all individual fees and charges, when they
sign up.
That transparency won’t make your bill
any lower. But it will give you an accurate
picture of the full cost of your monthly
TV bill. 
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Equipping and enabling
vibrant rural communities
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The 2020 census data will be coming out this year — and despite what the
headlines may say, I’m here to tell you that rural America is alive and well.

A

s you may remember, I urged everyone to participate in
the 2020 census. The population counts go a long way
in determining our representation in Congress and the
statehouse, as well as funding for state and federal programs.
According to the 2020 census website, 2020census.gov, the
census will shape the future of our community for the next 10 years.
While that timeframe may be a bit of an overstatement, there’s no
doubt that an accurate population count is critically important.
While census numbers will contribute to the allotment of funding
and political clout, they will also help to tell the story of rural
America. The 2020 census should provide definitive evidence of the
trends shaping communities like ours. But as you probably know,
I’ll be the first to say that whatever trend lines on a graph from
the U.S. Census Bureau suggest, parts of rural America are more
R. CRAIG COOK
vibrant and offer more opportunities today than ever.
Chief Executive Officer
Some communities have no doubt fallen on hard times. But many
others, including ours, are very much alive. According to experts at
the USDA and the National Council of State Legislators, about one-third of rural counties are
growing, one-third are stable and one-third are shrinking. Researchers point to 2016 and 2017
as years where many rural areas began showing growth after many years when the number of
residents diminished.
Will all the news and research taken from information contained in the census be positive for
everyone in rural America? Most likely, it will highlight some of the challenges communities
like ours face. Events such as the pandemic, though, have left some city dwellers intrigued by
the many benefits of living in rural areas.
We’ll know for sure once the data is released, but the 10-year scope of the census may well
show a continuation of the gradual, decades-long shift to fast-growing cities and suburbs from
small towns and rural areas. It’s possible statewide and national news outlets will use a broad
brush to highlight this demographic trend as they cover the census statistics over the next
few months.
A few troubling statistics, however, should not be sufficient to raise concerns about the
future of rural America and our small-town way of life. Census numbers — a comparison
across decades that may not fully acknowledge recent positive changes — do not tell the
whole story. In many ways, the people of rural America have more opportunities now than
ever before for business, education, health care, entertainment and overall quality of life. And
I’m proud to say broadband makes many of those chances possible, although I’m not sure how
much coverage they’ll see.
In fact, our confidence in that vitality and belief in the future is why we’ve invested millions
of dollars into improving the telecommunications infrastructure in our communities. You’ll
never find a stronger group of advocates for our communities than our team here at HCTC.
We’re proud of the rural areas and small towns we connect to the world — and we work
hard every day to make our communities even stronger. 
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an HCTC building on
Eighth Street.
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Storm safety

WHAT TO PLAN

WHAT TO GATHER

WHAT TO BUY

When disaster strikes, there’s often very little time to
prepare. Planning ahead now can help you respond later.
Protect your family, pets and home by following these smart
safety tips long before storms appear.
` Don’t wait until stores are running out of bottled water
before stocking your emergency kit. Instead, visit the
Red Cross website for a full list of recommended survival
kit supplies and start buying the essentials now. Basics
include nonperishable food and water for three days, a
flashlight with extra batteries, a first aid kit (including a
seven-day supply of any medications) and pet supplies.
` Stock up on any materials you’ll need to protect your
home, such as plywood and nails for boarding up your
windows and doors.
` Gather copies of important personal documents and
keep them in a safe place. This includes medical information and medication lists, insurance policies, birth
certificates, passports and the deed/lease to your home.
In the same place, keep a list of family emergency contact information and an envelope of emergency cash.

PROJECT HYDRATION
When a local elementary school asked for donations of bottled
water after COVID-19 protection measures shut down water
fountains, HCTC stepped up to launch Project Hydration. Led
by HCTC, Project Hydration purchased 4,000 reusable water
bottles provided for free to local students, including these kids
at Comfort Elementary School. Sponsors included San Saba
Cap, Dyal Custom Homes, Ken Stoepel Ford, KPUB, PAX Coffee
& Goods, Native American Seed, Garret & Rich Investments,
The Bank & Trust, Kerr County Federal Credit Union, Nobilitea,
Beth and David Johnson, Camp Gladiator, Mason Bank and Frio
Canyon Real Estate.

` You can also stash extra clothes and emergency supplies
in your car. Make sure you always have enough gas in
your vehicle in case you have to evacuate quickly.

SPRING FORWARD

` Decide where your family (and pets) will go in case of
evacuation. This could be a shelter, hotel or the home of
a family member or friend who lives out of town.

Daylight saving time begins at 2 a.m. on Sunday,
March 14. Don’t forget to set your clocks an hour
ahead. Also, now is a good time to replace the
batteries in your smoke detectors.

` Know your evacuation zone, evacuation route and shelter locations. Map out your plan on paper and include
alternative routes in case roads are closed. Consider
doing a practice evacuation to drive your planned routes
once or twice a year.
` Ensure your homeowner’s insurance is up to date.
Know what number to call and what information will be
required if you have to file a claim later.

Buying supplies, gathering essentials and planning ahead
can’t prevent disasters, but it can make you feel more calm
and confident if they do strike. Pick one small action item you
can tackle this week and get a head start on preparing your
home and your family for the unexpected.

HCTC
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A CENTENNIAL CELEBRATION

H

ot Springs Reservation became
Hot Springs National Park in
1921, but much happened before
and after to make it one of the most
interesting national parks in the country.
Most national parks cover thousands of
acres and are located amongst forests
filled with wildlife, old-growth trees
and other noncommercial features. Not
so for Hot Springs, now celebrating its
100th birthday as a national park. The
park is small by national park standards.
For example, Big Bend in South Texas is
801,163 acres, compared to Hot Springs,
which is 5,550 acres. But what sets Hot
Springs apart from other parks is the fact
that the town of Hot Springs, Arkansas,
grew up around it as Americans came in
droves to take advantage of the mineralrich waters that flow down the hills from
the springs on mountains surrounding the
city.
Congress created Hot Springs
Reservation in 1832 to preserve the
thermal water for the use and benefit
of the people of the United States. This
was years before the Department of the
Interior came to be and long before the
National Park Service was even a twinkle in the nation’s eye, says Tom Hill,
curator of the Hot Springs National Park
Museum. “That was 40 years before the
creation of the world’s first national park
at Yellowstone,” Hill says. “In fact, that
same year, 1832, was the first time that the
words ‘a nation’s park’ entered the country’s lexicon in an effort to preserve the
flora and fauna of the rapidly expanding
nation. Thus, Hot Springs Reservation was
created while the country was just starting
to grapple with the emerging realization of
dwindling or disappearing resources. We
were a nation’s park before there was such
a thing.”
The park’s museum, located in the
visitor center, houses more than 760,000
objects, including plant and insect specimens, archeological artifacts, architectural
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elements from historic structures, personal
memorabilia, photographs, technical
drawings and more. And visitors can find
all of these things within the borders of
the park.
One of the most interesting items is a
15th century Spanish halberd discovered
in the White River in the 1920s. John
Fordyce, owner of the Fordyce Bathhouse
on Bathhouse Row — newly restored and
now housing the park’s visitor center —
purchased the weapon back in the 1930s.
“This item has been studied by archeologists and historians, and the consensus
is that it must date to the 1541-1543 time
period when De Soto was moving around
in what would later become Arkansas,”
Hill notes.
Centuries later, Americans came to
soak in the warm water pools looking for
a cure-all for whatever ailed them. Some
stayed and established bathhouses and
supporting businesses, and the city grew
up around them. The amount of visitors to
the springs began to diminish in the 1950s

Story by ANNE P. BRALY

as modern medicines developed. By 1985,
only the Buckstaff Bathhouse remained
open — and it still is. It’s been in continuous operation since 1912.
But that turn of events wasn’t the end
of Bathhouse Row. The Park Service
has restored and repurposed most of the
buildings, from Superior Bathhouse —
now a brewery making the world’s only
thermal water beer — to the old Hale
Bathhouse, which is now a luxury hotel.
Quapaw is now a modern spa, and the
Ozark has become a cultural center and
art gallery. The park’s shining star is the
Fordyce Bathhouse, an ornate Renaissance
Revival structure from 1915 that’s now
home to the national park’s visitor center
and museum.
According to National Park Service
visitation stats, Hot Springs National Park
averages about 1.5 million visitors a year
who come to relax in one of the bathhouse
spas or hike to the Mountain Tower and
ride the glass elevator to the top for views
of the city and surrounding mountains. 

A couple takes
in the scenery
near one of 47
hot springs at Hot
Spring National
Park.

Photo courtesy of Casey Crocker.

The park that’s been in hot water for 100 years

A LOOK BACK
1832
President Andrew Jackson
signed into law on April 20
the Congressional Act setting
aside the hot springs and their
environs as a U.S. government
reservation.

1877
The first Hot Springs Reservation
superintendent, Benjamin
Franklin Kelly, arrived in Hot
Springs.

1887
The first Army and Navy General
Hospital opened on Jan. 17.

1921
Hot Springs Reservation became
Hot Springs National Park on
March 4.

1803
The hot springs formally became
the property of the United
States when the Treaty of Paris
of April 30 conveyed ownership
of lands in the Louisiana
Territory to the U.S., which, at
that time, was just 28 years old.

1862
In May, during the Civil War, Hot
Springs briefly became the
Arkansas state capital when
Gov. Henry Rector moved state
records and staff there, fearing
federal troops were on their way
to Little Rock.

1884
The project to build a creek
arch over Hot Springs Creek
saw completion under the
supervision of Hot Springs
Reservation Superintendent
Samuel Hamblen.

1915
A bathhouse regimen cost
around 55 cents, the average
daily pay of most American
workers.

1924
1927
On March 12, park policeman
James A. Cary died on West
Mountain after sustaining a
gunshot wound. He was the first
National Park Service ranger to
be murdered while on duty.

1974
On Nov. 13, Bathhouse Row
joined the National Register of
Historic Places.

1989
A dedication ceremony for
the Fordyce Bathhouse Visitor
Center took place May 13 at the
newly restored bathhouse.

2021

Hot Springs National Park
celebrates its 100th birthday.

The Arlington Hotel opened,
featuring thermal water piped in
from the hot springs. The hotel,
still the largest in the state, was
a favorite of gangster Al Capone.

1947
More than 1 million baths were
given in bathhouses around
town during the year.

1982
The Grand Promenade became a
National Recreational Trail.

2000
During the second week of
October, President Bill Clinton
signed the Department of the
Interior and Related Agencies
Appropriations Act, which, in
part, set aside $3 million for the
rehabilitation of Bathhouse Row.
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TECH TIPS

Get a sweet
office suite

From free to pro-grade,
find the tools you need
Kerry Sutton

Check out our
podcasts!
Want to hear more from
the folks you read about
in Connection? Then head
over to hctc.net/resources/
podcast to check out
“Inside the Connection” and
“10 Minute Tech Tips,” our
podcasts hosted by Kerry
Sutton.

DEVICE OF THE MONTH

A

good office suite with its three core
applications — a word processor, a
spreadsheet and a presentation program
— is essential for handling school assignments
and personal finances and for getting the most
from your home computer in general. But which
suite should you choose?

• LibreOffice is free — the result of years of

development by a worldwide community of
hundreds of programmers — and is almost
as feature-rich and polished as any paid
application. Along with word processing,
spreadsheets and presentations, the suite also
includes database and graphics programs. It
works well with Microsoft Office files and
can save to popular formats, including PDF.
It’s available for Windows, Mac and Linux,
but there is no mobile version or an option to
work online. It’s free at www.libreoffice.org.

• WordPerfect Office is only available for

Canon PIXMA
TR4520
Whether printing color
photos or records for filing
taxes, a great printer offers
a must-have resource.
Consider the Canon PIXMA
TR4520, which connects
wirelessly, has Canon’s
color accuracy for photos
and allows you to print
from your phone. Widely
available for about $80.
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Windows and has no online version, and its
spreadsheet and presentation applications are
not particularly impressive. And yet, many
people swear by its powerful word processor.
It’s one of the few options for those who want
a program that doesn’t try to copy Microsoft.
Its ability to show a document’s formatting
codes allows for the kind of fine tuning and
changes to the way a document looks that can
still frustrate many Word users. The Standard
Edition is $249.99 from
www.wordperfect.com.

• Google has its own office suite that’s espe-

cially attractive for those who want an easy
way to work collaboratively across a variety
of platforms. Through Google Docs, Sheets
and Slides, the search engine giant offers free
word processing, spreadsheets and presentation applications that run in any browser and
integrate into Google Drive. For basic use,
Google’s office suite is tough to beat, especially when it lets you start writing on your
home PC, keep working on your phone while
waiting at a coffee shop and finish the job on
your friend’s MacBook. Get it free at google.
com.

• iWork is what Apple calls its supergroup of

free productivity apps: Pages for word processing, Numbers for spreadsheets and Keynote for presentations. As with most things
Apple, the apps are elegant and user-friendly,
but they don’t always play well with others in
their native format. You can export to Microsoft Office, but opening an iWork document
on a non-Apple machine is cumbersome. The
apps are free on Apple computers and mobile
devices through the App Store.

• Microsoft Office is the gold standard for a

reason, offering the best productivity software
on the market. Most users don’t need the
many advanced features included in Word,
Excel and PowerPoint. Feeling competition
from Google, Microsoft offers a free version
of its basic applications online, which work
with cloud storage OneDrive. If you find you
need more advanced functionality, you can
always subscribe to Microsoft 365. Review
your options at office.com. 

HCTC

Comfort High School art students created a
mural on HCTC’s Eighth Street building.

Bringing a splash
of color to Comfort
Students let their creativity shine
in HCTC building mural

Story by ANDREA AGARDY | Photography by GABE HERRERA

W

hen Gabe Herrera, a graphic designer at HCTC,
had the idea to brighten up one of the cooperative’s
buildings with a mural, he also saw an opportunity to
build a bond with the community. Instead of painting it himself
or hiring a muralist, Herrera reached out to Penny Duncan’s art
students at Comfort High School.
“The mural is a tribute to Comfort,” Herrera says. “We’re all
about the community at HCTC. I was very excited when they
said, ‘Yes, let’s do it!’”
He wasn’t alone in his enthusiasm. Duncan’s students relished
the opportunity to spend some time outdoors adding a little color
to their hometown. “When Gabe asked us to do this mural, I
thought, ‘This is a great community project,’” Duncan says.
Art teacher
Penny
Duncan.

HCTC

Jose
Zarate
Gomez.

The teenagers designed the mural, which covers an entire side
of the building at 508 Eighth St. in Comfort’s historic downtown.
The project came together like a patchwork quilt, with students
painting squares depicting their answers to Duncan’s question,
“What’s the first thing you think of when you think of Comfort,
Texas?” Among the items the work commemorates are wildflowers, a longhorn steer, cowboy boots and a Comfort High School
football player.
The young artists worked on the project for weeks during
their class time, using the scaffolding, brushes and paints that
HCTC provided. Future students may have the chance to share
their unique visions of Comfort, as well. “We’re thinking that we
might change this out every few years,” Herrera says. “That way,
we keep kids involved, and we could offer different art students a
chance to do something cool like this and be a part of a changing
mural in the middle of town.”
Herrera, who didn’t have an opportunity to take a formal art
class himself until he was a college student, sees the mural not
only as an opportunity for HCTC to be a part of the vibrant Comfort community, but also as a way to demonstrate that art can be a
rewarding way to earn a living. “I’m showing them you can have
a career in art,” he says. “Even if you’re just doodling on paper,
don’t give up on that if it’s something you like doing. You can be
successful and make money as an artist at the same time while
you’re having fun with it.”
Duncan hopes working on the mural inspires her students not
only to continue to be creative, but also to think about what they
can do to better their community and their neighbors’ lives. “I’m
hoping that they take away a good foundation on community
projects knowing that it’s going to benefit everyone and not just
ourselves,” she says. “Just to bring some color into the community I think is really helping. I’ve had a lot of compliments
on it, and I’m just proud of our students for taking on this big
project.” 
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Creative spaces

Artists and craftspeople find community online
Story by DREW WOOLLEY

Jessica Sanders, left, and Addie
Moore keep ETX Creatives
running along with Lisa
Horlander, who is not pictured.

The online community
is home to 350 artists
and creatives.

A

ddie Moore just wanted to
know a schedule for local art
shows. A mixed media artist
and art teacher at Chapel Hill High
School, she and her friends knew there
was a need for better communication
among creatives in Tyler, Texas, and
beyond.
“I heard it enough times that eventually I realized, ‘OK, I guess I have to
do it,’” she says of her commitment in
2018. “Our first meeting we just went
out for a beer and decided to make a
Facebook group.”
That group became ETX Creatives,
an online community of artists and
artisans throughout East Texas. Today,
the curated Facebook group is home
to 350 creatives who use the space to
share their work, offer inspiration and
encouragement, or share news about
upcoming exhibitions.
“We’re a largely rural area, so you
have your friends from high school,
church or that you’ve met over time.
But it tends to happen in pockets,” says
Moore. “There aren’t a lot of public
spaces, so the internet provided a space
for us to connect, express what we’re
doing artistically and to let people
know you’re not alone in Edom or your
small town. You have a community.”

BREAKING THE BLOCK
ETX Creatives welcomes artists
and visitors at in-person events.
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Having a community of people who
understand the struggles of the creative
process has been especially important
over the last year when artists and
creatives have been hit hard by the
economic challenges of the coronavirus
pandemic.
“It’s a great place for us to say, ‘I’m
having some creative block,’ or ‘How
are you staying positive during this

time?’” says Moore. “I think having
this creative community that knows
what we’re going through and can give
suggestions if we’re stuck or having
trouble with a particular process has
been a great support.”
ETX Creatives also hosts a blog on
its website, etxcreatives.com, where
visitors can find updates on the latest
events and shows across East Texas.
The site also allows promotion of items
ranging from handmade ceramics and
jewelry to clothing and one-of-a-kind
paintings. The group also produces the
“ETX Creatives Podcast” to showcase
local artists and to delve into the creative process.
Before the pandemic, ETX Creatives
hosted in-person exhibitions and
workshops where hundreds of visitors
from throughout the state could try
their hand at printmaking or creating
their own T-shirts. While those meetups have been put on pause, the group
has continued to raise funds for local
artistic projects.
And the best may be yet to come.
Along with her ETX Creatives partners
Jessica Sanders and Lisa Horlander,
Moore is working to organize their
informal group into an official nonprofit. Once established, they can raise
money for their own space, where they
aim to continue hosting public events,
have a permanent gallery and provide
studio space for short-term artist residencies.
“My ultimate goal is to influence an
economy among the creative community so people want to buy from local
artists,” says Moore. “It can create
appreciation and community support
beyond just a space for us to talk to
each other.” 

The future

of art
When it was founded in 1961, the Kentucky Guild
of Artists and Craftsmen promoted local creators
with a traveling “Guild Train” that exhibited
their work across the state. The Guild Train no
longer runs, but the organization still brings
artists, craftsmen, collectors, galleries and other
interested parties together.

In recent years, the guild’s transformation has
seen it harness the power of the internet to
build social media communities and host online
collections, where visitors can view and purchase
work from member artists. Greg Lakes, who
joined the guild after he and his wife opened the
Clover Bottom Bed and Breakfast in McKee, hopes
organizations like the guild continue to see the
value of online communities for their members.
“Those places are where you have to be now to be
viable as a selling artist,” he says. “We have a lot
of great artists in the area who come to the guild,
and I think the groups that are going to survive are
the ones who develop their online presence.”
For more information, visit kyguild.org.

Creative voices
Access to fast internet services creates fresh opportunities for
creators in rural communities throughout the nation.

I’ve never had to advertise. I just use Facebook
to let people know when the classes are,
and people usually use that to save a spot.
— Tammie Franklin, owner and teacher at
Tammie’s Treasures Painting Classes in River, Kentucky

It helps us stay connected, and we reach a
larger audience. It’s one of the best ways
we have to spread the word about what we do.
— Debra Ruzinsky, director of the Appalachian Center
for Craft in Smithville, Tennessee
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Kerrville nonprofit uses the arts to build kids’ confidence
Story By ANDREA AGARDY | Photography by GABE HERRERA

I

f enthusiasm had a face, it would look
a lot like Lorraine LeMon. When
the endlessly energetic 71-year-old
grandmother isn’t hosting her own radio
show, making one of her frequent TV
appearances or performing alongside her
husband in their blues band, she is in her
office at Art2Heart, where she dedicates
herself to helping young people thrive.
Art2Heart and its volunteers work to
encourage children to find their confidence and set them on the path to successful and productive lives. “We use the arts
as a tool to help young people understand
their value and their worth,” LeMon says.
“We want young people to gain a sense of
purpose. One day, they’ll integrate those
talents and those values into living and
leading.”

THE POWER OF CREATIVITY
LeMon has firsthand experience with
art’s ability to affect change. In fact, she
credits the arts with helping her avoid the
pitfalls that ruined so many lives in her
native Detroit. When she was a child, her
grandfather took her to juke joints all over
the city after school, and she sang and
danced. From those early performances,
LeMon went on to become a choreographer, motivational speaker, author, singer
and more.
“The arts saved me during the tragic
parts of my life,” she says. “There were
five of us. I’m the only one still alive. I
lost all my sisters and brothers to drugs
and alcohol. That always stuck in the back
of my mind, I kept coming back to how
music and the arts were a strong force
in stabilizing me and keeping me going
forward.”
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Through its Attitude of Gratitude
Chalk Talk project, Art2Heart students
created drawings to thank those who
give back to the community.

MOLDING YOUNG LIVES

Art2Heart founder Lorraine LeMon.

LeMon established Art2Heart as a nonprofit organization in 2003 with the intention of intertwining arts education with
character development. Using CRAVE as
its motto — an acronym for commitment,
responsibility, accountability, vision and
living by example — Art2Heart aims to
broaden children’s horizons and build the
self-confidence they’ll need to reach their
full potential.
“I think we’ve mastered something,”
LeMon says. “We dance, we perform,
we create. The whole point ultimately is
to make them a productive individual in
society. Whether they ever sing or dance
really doesn’t matter to me as much as
they’re actually walking out to do what
they’re born to do. We’ve had kids who
started off dancers and singers but ended
up in medicine. We’ve had kids who were
great on stage but are now engineers or
have their own law firms.”
HCTC

Art2Heart founder Lorraine LeMon
sees the arts as a way to build
children’s self-confidence.

COMMUNITY CONTRIBUTIONS
All of Art2Heart’s services are available at no charge. Support
for the organization comes from grants, private donations and
its own fundraisers. During the school year, it runs after-school
programs for children 9 to 13 years old. The art the children
create in those classes runs the gamut from painting and drawing
to dance, acting, singing and beyond.
Because volunteers from the community serve as the instructors, subjects vary accordingly. “I always say what walks in the
door is what we’ve got,” LeMon says. “If someone doing origami walks in the door, that’s what we’re going to be doing that
year. If an oil painter walks in the door, that’s what we’re going
to be doing that year.”
The community in and around Kerrville has been enthusiastic
in its support of Art2Heart. The area has become a desirable
destination, particularly for retirees and musicians. LeMon is
grateful so many people are generous with their time and talents.
“The one thing I’ve realized from living in this community is
they’re giving people,” LeMon says. “It’s a really collaborative
community. It really is the perfect arrangement for us.”
In the summer, Art2Heart runs a two-week camp for children
as young as 6, and the kids literally take center stage. “The
unique difference with our summer camp is these kids have
to write their own show,” LeMon says. “They have to come
up with the music that goes with the show. They’ve even been
involved in designing costumes and stage set stuff, too. It’s
really a hands-on experience.”

Last fall, LeMon struck an agreement to bring Art2Heart’s
classes via the internet to children living in shelters. She’s also
looking into how to use recorded Zoom lessons to enrich the
lives of children overseas. “Going online opened up huge opportunities,” she says. “I probably could increase our capacity 10
times or more through online classes.”
Regardless of whether the children she’s working with are
across town or on the other side of the planet, LeMon wants all
kids to feel empowered and encouraged to explore their interests and discover what they are meant to do. “Art does have
an uncanny ability to allow the person to take the risk, take the
chance, find out what they can do, and then other things are
opened up to them,” she says. “It fills them with confidence
and self-esteem. A lot of this has to spur from something that is
already on the inside of them.” 
Students’ artwork is displayed
in the Art2Heart office.

COMMUNITY CONTRIBUTIONS
When the pandemic hit and in-person gatherings stopped,
Art2Heart took its art classes online, opening a new world of
possibilities in the process. While the internet allowed children
who were already involved in Art2Heart to keep that connection
alive during lockdown, it also allowed the group to broaden its
reach.
HCTC
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SOUTHWEST KITCHENS

Sunny side up?
Mix it up in the morning

H

am and eggs just
go together — you
rarely think of one
without picturing the other.
And they are so often seen
together on an Easter menu.

But what do you do once the Easter
lunch is over and you’re faced with leftover ham and lots of eggs?
For starters, make sure that you’ve
handled all the food safely. With a lot of
cooks in the kitchen prepping so much
food, sometimes safe food handling
practices fly out the window. Make sure
you’re preparing — and storing — food
properly, so all of your guests leave with
a full tummy and not a sick stomach.
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While you’re boiling eggs to dye for
Easter, boil some extras, and make sure
you keep them in the refrigerator until
you’re ready to use them.
Don’t serve or eat any eggs that have
been at room temperature for more than
two hours.
As for your ham, if it’s ready to eat
then, you simply have to warm it up. But
if you have to roast it yourself, make sure
the internal temperature reaches 145 F.
FOOD EDITOR
ANNE P. BRALY
IS A NATIVE OF
CHATTANOOGA,
TENNESSEE.

HAM AND EGG CASSEROLE
2 medium cooked potatoes,
		 peeled and sliced
4 hard-boiled large eggs,
		chopped
1 cup diced fully cooked ham
1/2 teaspoon salt
1/4 teaspoon pepper
1 large egg
1 1/2 cups sour cream
1/4 cup dry bread crumbs
1 tablespoon butter, melted
In a large bowl, combine the potatoes, eggs, ham, salt and pepper.
Combine the raw egg and sour
cream. Add to potato mixture and
gently toss to coat. Transfer to a
greased 11-by-7-inch baking dish.
Toss bread crumbs and butter.
Sprinkle over casserole. Bake,
uncovered, at 350 F for 20 minutes or until bubbly and cooked
through.

CREAMED HAM AND EGGS
3
3
1/2
1/4
1/8
2 1/4
1
4
4

tablespoons butter
tablespoons flour
teaspoon dry mustard
teaspoon salt
teaspoon ground black pepper
cups milk
cup diced cooked ham
hard-boiled eggs, chopped
biscuits

Melt butter in a large saucepan over low
heat. Stir flour, mustard, salt and pepper
into butter until mixture is smooth and
bubbly. Remove from heat and add
milk. Return to heat and bring to a boil,
stirring constantly. Boil until mixture
thickens — about 1 minute.
Stir ham and eggs into milk mixture
and cook until heated through. Spoon
creamed ham and eggs onto biscuits
and serve.

PUFFY HAM AND EGG QUICHE
1 (17 1/3 ounce) box frozen puff
		pastry
8 ounces ham, chopped
4 hard-boiled eggs, sliced
8 ounces mozzarella cheese,
		shredded
1 beef bouillon cube
1/4 cup evaporated milk, warm
1 tablespoon parsley, chopped
2 eggs, beaten
4 tablespoons Parmesan cheese,
		grated
Preheat the oven to 375 F. Roll one sheet
of puff pastry into a pie dish. Sprinkle
ham on the bottom of the pie. Add a
layer of sliced hard boiled eggs and a
layer of the mozzarella cheese.
Dissolve the beef bouillon in the warm
milk and mix with parsley, beaten eggs
and Parmesan cheese. Pour over ham,
eggs and cheese. Cover the pie with the
second puff pastry. Bake for 45 minutes
or until golden brown. Let it sit for 5 to
10 minutes before cutting and serving.

Hard boiled eggs benedict
4
2
4
		

hard boiled eggs
English muffins (split half)
slices ham
Chopped parsley (optional)

Hollandaise Sauce:
4 large egg yolks
1 tablespoon lemon juice
1/2 cup butter (very slightly
		 softened, cut into 5 pieces)
		 Pinch of salt
		 Dash of cayenne pepper
		(optional)
Prepare hollandaise sauce by placing a heat-proof bowl over a pan
of gently simmering water (about 1
1/2 inches of water). The bottom of
the bowl should not be touching the
water. Alternatively, a double boiler
set can be used. Add egg yolks and
lemon juice to the bowl and whisk
vigorously until the mixture becomes
shiny/glossy and thickens. Whisk in

one piece of butter until fully incorporated into mixture. Repeat with
remaining pieces, one at a time.
Whisk in a pinch of salt and a dash
of cayenne, if using. If mixture is too
thick, whisk in a bit of warm water, a
tablespoon at a time. Remove from
heat and use immediately.
In a hot skillet, over medium heat,
heat the ham. Toast the English muffins until lightly browned. Cut each
hard-boiled egg into fourths. Assemble by placing an English muffin half
on a plate (cut side up), topping with
1 slice of ham, 1 egg (cut into fourths),
and drizzle with 1/4 of the hollandaise
sauce. Topped with chopped parsley,
if desired, and serve warm.
Alternately, to make this dish a little
easier, buy an envelope of Knorr’s
hollandaise sauce mix and follow
package directions.
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